Convention and Visitor Bureau Advisory Board
Mike Monahan, H. C. Patel, Justin Fortney, Jeremy Maker
Steve Gentling, Ex-Officio, Brian Bothroyd, Ex-Officio
CONVENTION AND VISITOR BUREAU ADVISORY BOARD MEETING
Monday, May 21, 2018 at 5:30 PM
City Hall – Third Floor Conference Room
101 North Second Street, Guthrie, Oklahoma 73044

1.
2.
3.
4.
5.

Call to order
Public comments
Consider approval of previous minutes from March 19, 2018
Discussion of current financial status
Discussion and possible action on application for event support – Oklahoma International
Bluegrass Festival
6. Discussion and possible action on advertising opportunities with Sooner Publishing
7. Discussion and possible action on Frontier Country Marketing Association Fiscal Year 2019
Marketing Package
8. Discussion and possible action on Fiscal Year 2019 Oklahoma Exhibition Program through the
Oklahoma Tourism and Recreation Department
9. Discussion of advertising options related to Oklahoma State University Football travel
10. Discussion of Territorial Christmas post-event report
11. Staff comments
12. Requests/comments from members of the Convention and Visitor Board
13. Adjournment

Agenda posted on the bulletin board in the lobby of City Hall by 5:00 PM on Thursday, May 17, 2018.
The City of Guthrie encourages participation from all its citizens. If participation at any public meeting is
not possible due to a disability, notification to the city clerk at least 48 hours prior to the scheduled
meeting is encouraged to make the necessary accommodations. The City may waive the 48 hours rule if
signing is not the necessary accommodation.

CONVENTION AND VISITOR BUREAU ADVISORY BOARD MEETING
Monday, March 19, 2018
The regular meeting of the Convention and Visitor Bureau (CVB) Advisory Board was posted Thursday,
March 15, 2018, before 5:00 p.m. The meeting was held Monday, March 19, 2018 at Guthrie City Hall
in the 3rd Floor Conference Room.
Members Present:

Mike Monahan

H.C. Patel

Verla Raines

Justin Fortney

Steve Gentling, Ex-Officio

Members Absent:

Jeremy Maker

Staff Present:

Andrea Post

Guests Present:

Richard Hendricks, Oklahoma Territorial Capital Sports Museum
Van French, Pollard Theatre

Call to Order. The meeting was called to order on Monday, March 19, 2018 at 5:42 p.m. Four board
members and one ex-officio were present, and Chairman Monahan declared a quorum.
Public Comments. Guests agreed to speak at the time their agenda item of interest was to be discussed.
Minutes from February 26, 2018. Commissioner Maker moved to approve the minutes as presented.
Commissioner Patel seconded the motion. Commissioners Monahan, Patel, Maker, and Raines voted aye.
Commissioner Fortney voted nay (abstain). Motion carried.
Discussion of financial status. Director Andrea Post explained the spreadsheet provided, noting an
unencumbered balance of approximately $10,288 for marketing supplies (27%), $3,500 for special events
(18.4%), and $5,111 for conventions/tradeshows (64%). She explained that the City is in the same quarter
as the February meeting, and so has not received any additional hotel tax revenues, and confirmed that the
$35,000 available funds includes the unbudgeted beginning fund balance.
Discussion and possible action to approve up to $2600 in advertising support for rack card
printing and signage on I-35 promoting the Oklahoma Territorial Capital Sports Museum. Guest
Richard Hendricks, Director of the Oklahoma Territorial Capital Sports Museum, explained his request
for funding to pay for 4 signs along Interstate 35 (I-35) at the cost of $187 per month ($2244 per year)
through the State of Oklahoma and $330 for printing of promotional rack cards. He passed out samples
of cards and noted that future printings could include the Guthrie Tourism logo and list the Tourism
website, and said that 500-800 of the rack cards are sent to the Oklahoma Department of Tourism and
Recreation for distribution at travel centers. Mr. Hendricks reported that the Oklahoma Territorial
Capital Sports Museum attracts over 1,500 guests per year, and that their non-profit owns the building in
which they operate, which features new gallery flooring and a new roof. He also spoke about author
Peter Pierce, who recently donated his memorabilia collection to the museum and has a book about the
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Sooner State League of Guthrie available for sale at the museum. Vice Chairman Patel moved to
approve up to $2,600 for rack card printing and signage on I-35 for the Oklahoma Territorial Capital
Sports Museum. Commissioner Fortney seconded the motion. Motion was approved unanimously by
those present.
Discussion and possible action on sponsorship package for the Pollard Theatre. Guest Van French,
Managing Director of the Pollard Theatre, presented his request for $5,000 for the 31 st Season at The
Pollard Theatre. He noted the economic impact of the Pollard Theatre on the local economy (8 full time
jobs, $1 million in impact, and 100 contract artist and musician jobs per year), its value as part of the
cultural arts district of Guthrie, its long-standing history, recent awards (including the Governor’s Arts
Award to Jerome Stevenson and receipt of a Schubert Foundation Grant from New York – only one of
500 in the nation and one of 3 in Oklahoma). He reminded the Board that the Theatre has a year-round
draw, with one month on and one off for shows, and draws 10,000 – 12,000 patrons per year to the area,
with 400 – 1,000 new patrons per show. He noted 80% of patrons eat in Guthrie, 40% shop in Guthrie,
and 15% stay in Guthrie. Mr. French also noted that he could provide a full page ad in the program and
asked what other benefits the CVB would like to see. Commissioners discussed funding options and
benefits. Vice Chairman Patel moved to table the item to the April Convention and Visitor Board meeting
pending receipt of specifics of an advertising package. Chairman Monahan seconded the motion.
Commissioner Fortney noted the Board wished to support the Pollard Theatre, but wanted to clearer
information on provided advertising or partnership benefits.
Discussion and possible action on application for event support – 2018 National Little Britches
Rodeo Finals. Guest Ginger Myers, Marketing Director of the National Little Britches Rodeo Association
(NLBRA), explained that she saw her request as more of a continuation of a partnership between Guthrie
and NLBRA, and noted that the $2,500 of her request could be used toward costs associated with
ambulance standby by Guthrie Fire/EMS, the 98 room nights booked in Guthrie for board members, the
royalty contest at the Dominion House, or the movie night at Beacon Drive-In. For the partnership, she
noted that Guthrie would receive a full page ad in the program valued at $1,200, and that Guthrie would
be positioned on the home page of the NLBRA website as one of only five spots with a rotation of
attractions or events each month. She explained NLBRA will also give tickets and VIP parking passes to
the City of Guthrie and leave space at the Lazy E Arena during the event for a hospitality booth. Vice
Chairman Patel moved to approve up to $2,500 for the National Little Britches Rodeo Finals as allocated
or appropriated by staff. Commissioner Raines seconded the motion. Motion was approved unanimously
by those present.
Discussion and possible action on 2018 Oklahoma ‘89er Celebration Giveaway Package.
Commissioners and staff discussed options for the giveaway, including creation of packages and
promotional platforms, and decided to mirror the 2017 giveaway structure and have three giveaways – a
Chuck Wagon Feed Tickets and Buttons package, Carnival wristbands package, and Rodeo tickets
package. Commissioner Fortney moved to approve 3 giveaway packages for the 2018 Oklahoma ‘89er
Celebration. Vice Chairman Patel seconded the motion. Motion was approved unanimously by those
present.
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Discussion and possible action on Oklahoma Tourism and Recreation Department Corporate Road
Show at Oklahoma State University – Oklahoma City. Director Andrea Post explained that the
Oklahoma Department of Tourism and Recreation (OTRD) has a Road Show scheduled at OSU-OKC,
which has over 5,000 potential guests, on Monday, April 16th. OSU-OKC has also invited surrounding
businesses Mathis Brothers, Bob Mills, Coca-Cola, and more. The show costs $175 for a booth, and could
involve an additional cost for a giveaway item. Commissioners discussed the benefit of the show falling
the week of the 2018 Oklahoma ‘89er Celebration and of the next CVB meeting, and options for the
giveaway. Both Chairman Monahan and Vice Chairman Patel expressed interest in representing Guthrie
at the Road Show. Chairman Monahan moved to approve up to $275 for the OTRD OSU-OKC - $175 for
the booth and up to $100 for additional giveaway items, to include both carnival wristbands and other
items not specifically tied to the Oklahoma ‘89er Celebration. Vice Chairman Patel seconded the motion.
Motion was approved unanimously by those present.
Staff comments. Director Post provided Board Members with social media analytics and the first batch
of Google analytics for www.guthrieok.com. For the past 30 days, the website had over 2700 page views
with over 85% being new visitors, with popular pages being events, antiques, and dining. She thanks the
Board members and volunteers for assisting at Cinch Timed Event at Lazy E, and reported attending Land
Run 100. Director Post explained that Guthrie was represented by OTRD at the Dallas Travel and
Adventure Show, and that OTRD’s booth won best of show. She also explained her plans to order
additional, revised brochures, thanked those who submitted changes, and thanked the Chamber of
Commerce for providing their directories for distribution at events. Director Post also announced that
Frontier Country Marketing Association has scheduled another media blitz soon.
Requests/comments from members of the Convention and Visitor Board. Commissioner Raines noted
a few missing listings on the revised brochure.
Adjournment. Commissioner Monahan moved to adjourn at 7:14 p.m.
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Hotel/Motel Tax Fund #45
as of May 11, 2018
FY 2014-2015
Year End
Account

FY2015-2016
Year End

FY2016-2017
Year End

Annual
Budget

Description

FY2017-2018 Budget Year
Encumbered
Unencumbered
Balance
Balance

Remaining
Budget

YEAR BEGINNING FUND BALANCE (Unbudgeted) 10-01
Tourism ►
Parks ►
Admin Fee ►
REVENUES
45-00-00-5401
Budgeted Fund Balance
45-00-00-5417
Administrative Fee
45-00-00-5418
Interest Income
45-00-00-5453
Donations
45-00-00-5470
Tourism Advertising
45-00-00-5516
66.67% Tourism
45-00-00-5517
33.33% Parks

$55,153.24
$3,622.60
$40,840.22
$10,690.42

$81,355.47
$28,842.48
$32,514.97
$19,697.03

$0.00
$8,492.99
$205.51
$0.00
$0.00
$109,305.91
$54,644.95

$0.00
$8,440.66
$272.73
$6,500.00
$0.00
$117,376.84
$57,206.30

$52,959.36
$9,888.81
$297.89
$0.00
0
$127,765.31
$63,874.22

$0.00
$9,500.00
$175.00
$0.00
$1,200.00
$120,339.00
$60,161.00

$0.00
$0.00
$8,053.05
$1,446.95
$157.66
$17.34
$0.00
$0.00
$1,200.00 ◄ TravelOK Guide Listing Sales(FY18)
$102,017.23
$18,321.77
$50,987.32
$9,173.68

Total Hotel/Motel Tax Fund Revenues

$172,649.36

$189,796.53

$254,785.59

$191,375.00

$162,415.26

$0.00

$40,308.52
$22,998.52
$17,310.00

$81,497.00
$48,217.00
$33,280.00
$960.00
$0.00
$2,748.00
$6,233.00
$3,687.00
$2,546.00
$7,391.00
$750.00
$303.03

$34,484.60
0.00%
$28,764.60
$19,452.40
40.34%
$5,720.00
$27,560.00
82.81%
$760.00
$200.00
$156.00
($156.00)
$1,690.56
$1,057.44
38.48%
$2,691.22
$3,541.78
56.82%
$2,241.73
$1,445.27
39.20%
$449.49
$4,271.45
$3,119.55
42.21%
$189.28
$30.00
$530.72
70.76%
$189.28 ◄ Meal Reimbursement for Social Media Marketing, New Supervisors

$63,753.00
$35,826.00

$37,917.62

$38,162.00

$7,244.46

EXPENDITURES
45-45-00-6010

45-45-00-6012
45-45-00-6011
45-45-00-6020
45-45-00-6028

45-45-00-6032
45-45-00-6048

Salaries/Wages
Tourism
Parks
Technology Allowance
Overtime
Pension/Civilian
FICA/Medicare Tax
Tourism
Parks
Employee Health Insurance
Professional Development

$0.00

$111,410.70
$19,247.15
$73,999.23
$18,164.32

YTD
Actual

►
Parks ►

Tourism

Parks

$0.00
$0.00

Tourism

$0.00
►
►
Tourism ►
Tourism

Parks

$0.00

►
►

$1,308.00
$1,133.99
$3,166.80
$1,570.87
$1,595.92
$2,824.70
$908.02
$5.87
$20.00
$80.25
$84.90
$597.00
$75.00
$45.00

Total 6000- Personal Services

$0.00

$80,965.68
$31,538.69
$21,154.49
$28,272.50

◄ Marketing Places Book
◄ Marketing on a Budget Webinar
◄ Ponca City Site Visit mileage
◄ U of MN Tourism Devel. Book
◄ Registration for Social Media Marketing (H, A), New Supervisors Trainings
◄ Red Carpet Country Conf.
◄ Lt. Gov. Travel & Tourism Summit Registraion

$49,650.03
►

45-45-00-6123

Marketing Supplies
►
►
Guthrie America Partnership ►
Lazy E Sponsorship ►
1st Capital Pro Rodeo/Wounded Warrior ►
Territorial Christmas
89ers Celebration

Convention and Visitor Board

$84,782.61
$2,000.00
$2,000.00
$1,500.00
$7,500.00
$1,000.00

$84,109.52
$499.00
$450.00
$0.00
$10,000.00
$0.00

$48,447.68
$3,275.00
$5,205.34
$4,900.58
$1,675.00
$10,000.00

◄ 2017 OK Travel Guide Ad
◄ Advertising
◄ Promotion/Giveaways
◄ Sundance Festival
◄ Lazy E
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Advertising ►
Promotion/Giveaways ►
Sundance Festival ►

$177.21
$1,684.38
$975.00
Lazy E ►

$0.00

$25,260.96

$28,959.74

0.00%
15.23%
9.91%

15.23%
15.25%
100.00%

$29,347.16

46.03%

$5,656.58

14.82%

$5,575.00
$189.00
$10,000.00
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Guthrie Escape
OIBF (Bluegrass)
Make Guthrie Weird
Guthrie Chamber of Commerce
Sports Museum
Pollard Theater
NLBRA National Finals Rodeo

►
►
►
►
►
►
►

Total 6100- Materials & Supplies
45-45-00-6308

Printing

45-45-00-6342

Special Events

$2,000.00
$2,000.00
$15,000.00
$30,193.00
$0.00
$0.00
$0.00

$1,500.00
$2,500.00
$0.00
$0.00
$2,000.00
$3,500.00
$120.00

$7,200.00
$456.00
$3,500.00
$2,328.59
$200.00
$5,006.49
$297.70
$1,802.98
$2,500.00
$100.00

◄ Street Banner Design & Print
Frontier Country Mkt
◄ Membership Dues (Frontier Country, OTIA,
Red Bud
RedBud)
Award Entry
◄ Pollard Sponsorship
◄ Territorial
Territorial
Capital Sports
Capital
Museum
Sports
Sponsorship
Museum Sponsorship
◄ New Logo
OTRD/TravelOK
◄ Brochure Printing
Brochure Printing
◄ Domain Name (website) visitguthrieok.com; Wix renewal
◄ Digital Camera + Lens Kit 89er Days/KFOR Advertising
◄ OIBF - Advertising C. Neal Calf Roping Reimbursement
◄ Drugstore Museum Sponsorship
Fall Hay Bales (1/2)
Business Cards - Andrea & Heath
July Fireworks Advertising

$5,656.58

14.82%

$56.99

$0.00

$0.00

$75.00

$0.00

$0.00

$75.00

100.00%

$29,089.17
$2,000.00
$2,000.00
$5,000.00
$1,500.00
$1,639.00
$16,950.00

$30,584.28
$8,000.00
$3,000.00
$0.00
$1,500.00
$2,500.00
$5,848.00
$1,736.28
$4,000.00
$0.00
$2,000.00
$2,000.00

$20,500.00
◄ Territorial Christmas
Territorial Christmas
◄ 89ers Celebration
◄ NLBRA Natl Finals Rodeo
NLBRA Natl Finals Rodeo
◄ OKJRH Rodeo Assoc. Border
OKJRH
Bash
Rodeo Assoc. Border Bash
◄ Military Veterans Rodeo
Military
Production
Veterans Rodeo Productions
◄ Red Brick Nights
◄ July Fireworks Insurance
July Fireworks & Insurance
◄ Guthrie Escape
◄ OIBF (Bluegrass) - from Marketing
◄ Chris Neal's Rising Stars Calf Roping
◄ Chris Neal's FutureChris
Stars Calf
Neal's
Roping
Future Stars Calf Roping

$9,500.00
$7,000.00

$8,500.00

$2,500.00

12.20%

$2,950.05

36.88%

19.34%

Red Brick Nights ($6500 donations)

►
►
►
►
►
►

45-45-00-6373

Professional Services

$0.00

$10,075.00

$0.00

45-45-00-6395

Conventions/Tradeshows

$0.00

$0.00

$1,242.57
$65.00
$46.14
$525.00
$341.43
$265.00

$8,000.00
◄ OTIA Day at the Capitol
OK Teen Book Con
◄ Booth Display Materials
Booth Display Materials
◄ OK Tourism Travel Shows
OK Tourism Travel Shows
◄ Travel Reimbursements
Travel Reimbursements
◄ OTIA Conference &OTIA
Red Bud
Conference
Awards
& Red Bud Awards
Transfer to Special Events

Park Improvements
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$1,000.00
$25,260.96

OKJRH Rodeo Assoc. Border Bash

45-45-00-6545

$168.00
$44.32

$7,244.46

1st Capital Pro Rodeo/Wounded Warrior

►

$1,000.00

$3,000.00
$1,000.00

$38,162.00

89ers Celebration

Pool Improvements

►
►
►

$1,750.00
$1,045.55

2574
899.64
$1,952.96

$48,447.68

$0.00

Paddock Enterprises - pool improvements

►
►

$45.36

$25.00

$84,109.52

NLBRA Natl Finals Rodeo

45-45-00-6509

►
►
►

$400.00

$84,782.61

Territorial Christmas

Total 6300 Other Services & Charges

►
►

►
►
►
►

$2,500.00
$1,000.00
$2,500.00

►

$4,000.00

►

$1,000.00

$0.00

►
►
►
►
►

$1,679.31
$484.15
$1,020.16
$175.00

$3,370.64
$81.29
$1,498.67
$25.68
$265.00
$1,500.00

$56.99

$39,164.17

$31,826.85

$28,575.00

$11,179.31

$11,870.64

$5,525.05

$21,490.00
$21,490.00

$0.00

$0.00

$0.00

$0.00

$0.00

$0.00

$28.32

$14,162.22
$13,800.00
$362.00

$15,559.00

$0.00

$0.00

$15,559.00

$95,665.06
$39,397.36 ◄ P-Card Purchases
$5,670.00 ◄ Fencing at Parks
$427.70 ◄ Hurley Plumbing
May 21, 2018
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$41,328.00 ◄ Highland Parking

45-45-00-6546

Lake Improvements
►
Hurley Plumbing ►
Brown Transportation - Gravel ►
P-Card Purchases

Total 6500 Capital Outlay
45-45-00-6900

Transfer to General Fund

Total 6900 Transfers

Total Hotel/Motel Tax Fund Expense

YEAR ENDING FUND BALANCE (Unbudgeted) 09-30

$40,089.13
$29,412.00
$860.00
$9,817.00

$1,745.39
$1,260.00
$485.00

$954.60

$12,000.00

$45.00

$0.00

$11,955.00

99.63%

$61,607.45

$15,907.61

$96,619.66

$27,559.00

$45.00

$0.00

$27,514.00

99.84%

$0.00

$20,560.00

$5,761.03

$0.00

$20,560.00

$5,761.03

$146,447.05

$159,741.30

$232,305.25

$158,049.00

$56,341.39

$37,131.60

$38,695.63

24.48%

$81,355.55

$111,410.70

$34.00 ◄ due to Hotel/Motel Fund
$80,965.68

XXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXX
Parks ►
Tourism ►
Admin ►
Total

$61,607.45
$84,839.60
$0.00
$146,447.05

$15,907.61
$133,833.69
$10,000.00
$159,741.30

$116,833.58
$115,471.66
$0.00
$232,305.24

Available Funds
Unbudgeted Beginning Balance
Budgeted Fund Balance
YTD Actual Revenue
YTD Actual Expense
Encumbered Balance
Available Funds
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$31,538.69
$0.00
$102,017.23
$133,555.92
$56,341.39
$37,131.60
$40,082.93
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As of May 17, 2018

FY16 Total Rev
October
$
36,498.88
November
$
6,425.38
December
$
6,487.68
1st Quarter
$
49,411.94
January
$
34,763.66
February
$
3,738.82
March
$
2,678.57
2nd Quarter
$
41,181.05
April
$
28,379.47
May
$
5,671.29
June
$
5,428.71
3rd Quarter
$
44,479.47
July
$
33,391.71
August
$
7,523.55
September
$
12,308.81
4th Quarter
$
54,724.07
Taxes / Interest:$
189,796.53
Budgeted Revenue:
Projected Excess/Shortfall:
Expenditure:

October
November
December
1st Quarter
January
February
March
2nd Quarter
April
May
June
3rd Quarter
July
August
September

FY17 Total Rev
$
28,939.76
$
8,198.78
$
6,536.87
$
43,675.41
$
33,481.04
$
7,692.36
$
6,479.02
$
47,652.42
$
33,105.43
$
8,310.95
$
10,470.57
$
51,886.95
$
36,050.72
$
12,956.06
$
9,604.67

Convention and Visitor Board

Beginning Fund Balance:
FY17 Total Rev % Change
$
28,939.76
$
8,198.78
$
6,536.87
$
43,675.41
-12%
$
33,481.04
$
7,692.36
$
6,479.02
$
47,652.42
16%
$
33,105.43
$
8,310.95
$
10,470.57
$
51,886.95
17%
$
36,050.72
$
12,956.06
$
9,604.67
$
58,611.45
7%
$
201,826.23
6%

Parks
$ 76,030.06
$
$
$

FY17 Actual
Tourism
$ 16,892.93

Admin
$ 18,487.71

9,163.34 $
2,596.02 $
2,069.80 $

18,329.43 $
5,192.82 $
4,140.22 $

1,446.99
409.94
326.84

$ 10,601.27 $
$ 2,435.67 $
$ 2,051.48 $

21,205.72 $
4,872.07 $
4,103.58 $

1,674.05
384.62
323.95

$ 10,482.34 $
$ 2,631.54 $
$ 3,315.35 $

20,967.82 $
5,263.86 $
6,631.69 $

1,655.27
415.55
523.53

$ 11,414.92 $
$ 4,102.34 $
$ 3,041.17 $

22,833.26 $
8,205.91 $
6,083.26 $

1,802.54
647.80
480.23

$ 63,905.25 $ 127,829.67 $ 10,091.31

$ 64,989.16 $ 129,998.34 $ 10,262.50
$ (1,083.91) $ (2,168.67) $
(171.19)
$ 116,833.58 $ 115,471.66 $
Estimated Ending Fund Balance:$ 23,101.73 $ 29,250.94 $ 28,579.02

Beginning Fund Balance:
FY18 Total Rev % Change
$
40,538.21
$
12,710.06
$
15,588.74
$
68,837.01
58%
$
41,869.98
$
9,304.76
$
$
51,174.74
7%
$
$
$
$
-100%
$
$
$
May 21, 2018

Parks
$ 23,101.73

FY18 Actual
Tourism
$ 29,250.94

Admin
$ 28,579.02

$ 12,835.82 $
$ 4,024.45 $
$ 4,935.94 $

26,875.48 $
8,050.11 $
9,873.36 $

2,026.91
635.50
779.44

$ 13,257.50 $
$ 2,946.21 $
$
$

26,518.98 $
5,893.31 $
$

2,093.50
465.24
-

$
$
$

-

$
$
$

-

$
$
$

-

$
$
$

-

$
$
$

-

$
$
$
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4th Quarter
$
Taxes / Interest:$

58,611.45 $
201,826.23 $

Budgeted Revenue:
Projected Excess/Shortfall:
Expenditure:

Convention and Visitor Board

120,011.75

-100%
-41% $ 37,999.92 $

$
$
$
Estimated Ending Fund Balance:$

May 21, 2018

64,989.16
(26,989.24)
116,833.58
(55,731.93)

77,211.24 $

6,000.59

$ 129,998.34 $ 10,262.50
$ (52,787.10) $ (4,261.91)
$ 115,471.66 $
$ (9,009.48) $ 34,579.61
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Program is Subject to Change

Program is Subject to change based on participation
level and availability of booth space at potential
contracted shows. Dates are subject to change.
Oklahoma Tourism and Recreation Department has
the
right TO
to APPROVAL/CHANGE
alter program and/or
delete
shows;
SUBJECT
– OPENS
JUNE
5, 2018
therefore, Agreement of Participation is based on
external components and amendments could be
PROGRAM SCHEDULE:
made.
Travel show
participation is limited in the number of partners.
 Red Hat Society Expo – New Orleans, LA
August 2-5, 2018
 Wing
Ding – Knoxville,
TN
28- Sept. 1, 2018
Oklahoma
Tourism
and RecreationAug.
Department
 DFW Ultimate Women’s Expo – Irving, TX
September 8-9, 2018
2016-2017 Co-op Show Program
 LB Progressive Motorcycle Show - Long Beach, CA
November 16-18, 2018
 McAllen Winter Texan Expo – McAllen, TX
January 15-16, 2019
 San Diego Travel & Adventure Organization
Show – San Diego, CA
January 19-20, 2019
_____________________________________________
Wichita Falls Women’s Expo – Wichita Falls, TX
February 9, 2019
 Canadian Snowbird Extravaganza – Mesa, AZ
February 12-13, 2019
________________
 Chicago Progressive Motorcycle Show – Rosemont, IL
February 15-17, 2019
Contact
Name
 Wichita Women’s Fair – Wichita,
KS
February 15-17, 2019
_____________________________________________
St. Louis Working Women Show – St. Charles, MO
February 22-24, 2019
 Southern Women’s Show – Memphis, TN
March 1-3, 2019
________________
 Kansas City Planet Comicon – Kansas City, MO
March 29-31, 2019
Mailing
Address
 Dallas Travel & Adventure Show – Dallas, TX
March 30-31, 2019
_____________________________________________
Arizona Ultimate Women’s Expo – Phoenix, AZ
April 27-28, 2019
 Arkansas Home & Outdoor Living Show- Rogers, AR
April TBA, 2019
________
_____
 Houston Ultimate Women’s Expo – Houston, TX
May 4-5, 2019
City
___________________________________
 Ft. Worth Home & Garden Show – Ft. Worth, TX
May 17-19, 2019 Zip

_____________________________
Brochure
Benefit:
“Oklahoma Destination” Travel__________
Show Brochure Fax
Phone
___________________
Oklahoma Tourism
& Recreation Department produces a special brochure that will be
_________________________________
distributed at ALL the travel shows. This piece gives a brief description of each partner and
E-mail
directs readers to a website or telephone number
for additional information. To be included,
_____________________________________________
a partner
must participate in two or more shows as a booth exhibitor or four brochure coops. It is an extra benefit _____________________
for your participation!
Requirements for Inclusion, Either/or:
* 2 Shows with a booth, table co-op or Level 1 Sponsorship Support
Signature____________________________________
* 4 brochure co-ops or Level 2 Sponsorship Support

Date________________________
Please mark all programs
in which you want to
Convention and Visitor Board
May 21, 2018
participate and fax back to 405-522-9653, Attn:
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The FY 2019 Travel Show Program offers marketing efforts through travel show exhibitions
with several levels of participation opportunities: Brochure Co-op (B), Table Co-op (T),
Sponsorship (S), or Individual Exhibitor (E). Shows are in date order and are titled by type of
exhibit
opportunity
Chick Trip, Sponsorship,
Oklahoma
Aisle with
& Pavilion.
Program
is–Subject
to change
based
on booths,
participation

level and availability of booth space at potential

CHICK TRIP / SPONSORSHIP WOMEN’S SHOW:
S
contracted
shows.
Dates
are
subject
to
change.
OVERVIEW: Two levels of sponsorships are offered. Partners share one booth. Sponsorship
program
may require partners
to work shifts
schedules
and space limitations.
The
Oklahoma
Tourism
andto accommodate
Recreation
Department
has
“Chick Trip” Theme will be used for targeted audience.

the right to alter program and/or delete shows;
Agreement
ofHat
Participation
Redtherefore,
Hat Society Int’l
Convention Red
District Expo is based on
external components and amendments could be
https://www.redhatsociety.com/mpage/no18hatdistrict
August 2-5, 2018
made.
Marriott, New Orleans, LA

Oklahoma
and Recreation
Department
Red Hat
Society is a socialTourism
group that is comprised
primarily of women
50 and older, which
have 40,000 chapters
in 50 states and Co-op
30 countries.
This international
convention attracts
2016-2017
Show
Program
2,000 Red Hatters, including their “Queens” that are responsible for the social happenings of
their group. This is the 12th year that vendors are allowed to participate in the Red Hat
Organization
District Expo.
_____________________________________________
Level 1 – Full Sponsorship
$525 – Max 3 Partners
________________
Includes
Contact
Name
 Optional of 1 Representative
at Show (sponsor
is responsible for travel expenses)
 100 of one brochure (Organizations’ Main fulfillment piece)
_____________________________________________
 500 Chick Trip/Girl’s Getaway
Promotional Material (Rack card size) that is grouped
________________
together and distributed as Oklahoma “Chick Trip” packet
Address
 Opportunity to provide a Mailing
give-away item
to be used as a prize during a game
_____________________________________________
conducted at the booth
 Optional donation to be used
in a door prize
required by show management
________
_____
 Included in “Queen’s Goodie Bags” distributed to first 100 Red Hat Queens
City ___________________________________ Zip
 Signage listed as a Major Oklahoma Red Hat Supporter
_____________________________
Level 2Phone
– Supporting
Sponsorship
$275
___________________
__________ Fax
Includes
_________________________________
 100 of one Brochure (Organizations’ main fulfillment piece)
E-mail
 Included in 500 Chick Trip/Girls Getaway
Packets – Provided a rack-size brochures
that target travel opportunities for women (can be a simple paper copy of suggested
_____________________________________________
itineraries for your area)
_____________________
 Opportunity to provide a give-away item to be used as a prize during a game
conducted at the booth
 Optional donation to be used in a door prize required by show management
Signature____________________________________
 Signage listed
as an Oklahoma Red Hat Supporter
Date________________________

Please mark all programs
in which you want to
May 21, 2018
participate and fax back to 405-522-9653, Attn:
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NICHE MARKET / PAVILION SHOW:
B /T/ E
OVERVIEW:
An Oklahoma
Section will
created as a 10x20
End-capon
or multiple
booths with
Program
is Subject
tobechange
based
participation
tables to create an Oklahoma Exhibit. Co-op participation will include a table which your
level
availability
of booth
space
atdisplays)
potential
organization
canand
decorate
and distribute brochures.
(No individual
backdrop
The
“Oklahoma”
unifier bannersshows.
will be hung to
distinguishare
as an subject
Oklahoma Area.
contracted
Dates
to change.

Oklahoma Tourism and Recreation Department has
the right to alter program and/or delete shows;
http://wing-ding.org/
therefore,
of Participation is based on
August
28 – SeptemberAgreement
1, 2018
Knoxville
Convention
Center, Knoxville, TN
external
components
and amendments could be
made.
Hosted by the Gold Wing Road Riders Association at different locations across the United
Wing Ding – Honda Gold Wing & Touring Bike Convention

States every year, this event attracts thousands of motorcycle enthusiasts. The first event
was held
in 1978 and now
is in its 40th year.
Oklahoma
Tourism
and Recreation Department

2016-2017 Co-op Show Program

Brochure Co-op
$250
 Distribute your brochure at Oklahoma Booth
 Opportunity provide a promotional
item to be distributed at Oklahoma booth
Organization
 Optional representative to work one shift (partner is responsible for travel expenses)
_____________________________________________

________________
Table Co-op
$475
Contact Name
Includes
 6 ft. draped table and one chair in Oklahoma Pavilion
_____________________________________________
 Logo bags will be distributed in the Oklahoma Exhibit
________________
 One staff person for the table and shipping brochures will be the responsibility of the
Mailing
Address
partner. (Please limit to one
person working
per shift because of limited space)
_____________________________________________
________ _____
Booth Co-op
$590 – Not Guaranteed, Option depending on Participation
City ___________________________________
Zip
Will default to table co-op if no booths are available
 10 x 10 Booth
Space in Oklahoma Section
_____________________________
 One 6’ skirted table and 2 chairs provided
Phone ___________________ __________ Fax
 Identifier banners will be hung to distinguish Oklahoma area and Logo tote bags will
_________________________________
be distributed
in Oklahoma Tourism booth
 Additional furniture and carpet rental,
electricity, staffing booth, shipping and
E-mail
material handling will be the responsibility of the partner, as well as insurance
_____________________________________________
verification if required by show management.
_____________________
Signature____________________________________
Date________________________
Please mark all programs
in which you want to 19
Convention and Visitor Board
May 21, 2018
participate and fax back to 405-522-9653, Attn:
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CHICK TRIP / OKLAHOMA PAVILION SHOW:
B/T/E
OVERVIEW:
This is
“Chick
Trip” Show will
set up as a 10based
x 20 End-Cap
an Oklahoma
Program
Subject
to bechange
onto create
participation
Pavilion with an option of a table co-op. Individual booths are also a possible option.

level and availability of booth space at potential
contracted shows. Dates are subject to change.
DFW
Ultimate Women’s
Expo and Recreation Department has
Oklahoma
Tourism
http://www.dfwwomensexpo.com/
the right to alter program and/or delete shows;
September 8-9, 2018
therefore,
Agreement
of Participation is based on
Irving
Convention Center,
Irving, TX
external components and amendments could be
Women’s show is in its 7th year. 2018 Attendance
made.was 14,621 consumers. Show
management targets women, ages 25-54, from every desirable demographic to produce a
face-to-face setting in one of Oklahoma’s primary markets.

Oklahoma Tourism and Recreation Department
2016-2017 Co-op Show Program

Brochure Co-op
$250
Includes
Organization
 Distribute up to 300 of one brochure
at a table designated for all brochure co-op
partners
_____________________________________________
 Opportunity to provide a promotional item to be distributed
________________
 Optional representative to work a shift at show (partner is responsible for travel
Contact Name
expenses)

_____________________________________________
________________
Table Co-op in Oklahoma Island
$825 – 4 Partners
Mailing
Address
Includes
 4 or 6 ft. draped table and one chair in Oklahoma Pavilion
_____________________________________________
 “Chick Trip” backdrop display
and identifier
banners will be used as part of the
________
_____
display in the Oklahoma Pavilion to distinguish Oklahoma area
City
Zip
 Logo___________________________________
bags will be distributed in the Oklahoma Pavilion
_____________________________
 One staff person
for the table and shipping brochures will be the responsibility of the
partner. (Please
limit to one person working per shift
because of limited Fax
space)
Phone
___________________
__________
_________________________________
E-mail
Booth Option
$1,400 – 4 Partners
Includes
_____________________________________________
 8 x 10 Booth in Oklahoma Section
_____________________
 Identifier signs will be hung in Oklahoma section for extra exposure
 6 ft. Draped and skirted table and chairs provided

Signature____________________________________
Date________________________
Please mark all programs
in which you want to 20
Convention and Visitor Board
May 21, 2018
participate and fax back to 405-522-9653, Attn:
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NICHE MARKET / PAVILION SHOW:
B /T
OVERVIEW:
An Oklahoma
Exhibit into
a 10x20
booth (or 10x10
boothon
depending
on participation)
Program
is Subject
change
based
participation
with tables will create an Oklahoma area. Co-op participation will include a table which your
level
availability
of booth
space
atdisplays)
potential
organization
canand
decorate
and distribute brochures.
(No individual
backdrop

contracted shows. Dates are subject to change.
Oklahoma Tourism and Recreation Department has
Newthe right to alter program and/or delete shows;
therefore, Agreement of Participation is based on
Long Beach Progressive Motorcycle Show
external components and amendments could be
http://www.motorcycleshows.com/city/long-beach-ca-0
November 16 – 18, 2018
made.
Long Beach Convention Center, Long Beach, CA

Oklahoma Tourism and Recreation Department
The 37 annual tour2016-2017
of the world’s largest
consumer
motorcycle
shows visits seven cities,
Co-op
Show
Program
th

each year attracting approximately 50,000 visitors. 57% of attendees are aged 25 to 54 in
their prime earning years. 75% are males and 25% females and 91% are riders. 80%
Organization
surveyed said the show influences their
future purchases.

_____________________________________________
________________
Contact Name
Brochure Co-op
$250
_____________________________________________
 Distribute your brochure at Oklahoma Booth
 Opportunity provide a promotional
item to be distributed at Oklahoma booth
________________
 Optional representative to work one shift (partner is responsible for travel expenses)
Mailing Address
_____________________________________________
________ _____
Table Co-op
$775 – Limit 3 Partners
City ___________________________________ Zip
Includes
 6 ft. draped_____________________________
table and one chair in Oklahoma Pavilion
 Phone
Logo bags will
be distributed in the Oklahoma Exhibit
___________________
__________ Fax
 One staff person for the table and shipping brochures will be the responsibility of the
_________________________________
partner. (Please limit to one person working per shift because of limited space)
E-mail
_____________________________________________
_____________________
Signature____________________________________
Date________________________
Please mark all programs
in which you want to 21
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May 21, 2018
participate and fax back to 405-522-9653, Attn:
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OKLAHOMA PAVILION CO-OP OPPORTUNITY:
B/T
OVERVIEW: The Oklahoma Pavilion will be a 10 x 40 area with tables to create the Oklahoma
exhibit Co-op participation will include a table which your organization can decorate and distribute
brochures and a small backdrop displays (no larger than what will display behind a 6 ft. table) The
Program is Subject to change based on participation
“Oklahoma” unifier banners will be hung to distinguish the Oklahoma Area.

level and availability of booth space at potential
contracted shows. Dates are subject to change.
McAllen
Winter Texan
Expo and Recreation Department has
Oklahoma
Tourism
http://www.wintertexanexpo.com/
the right to alter program and/or delete shows;
January 15-16, 2019
therefore,
Agreement
of Participation is based on
Convention
Center, McAllen,
Texas
external components and amendments could be
This is the third year OTRD has exhibited at the Winter Texan Expo (previously exhibited at
made.
a travel show). This Expo is in its 26th year and last year’s attendance was 8,750 people,
mostly Winter Texans. The demographics are retirees 55 and older - Winter Texans, as well
as year-round
retirees. ItTourism
is estimated that
88%Recreation
of these winter residents
pass through
Oklahoma
and
Department
Oklahoma to and from their home state.

2016-2017 Co-op Show Program

Organization
Brochure
Co-op
$250
_____________________________________________
Includes
________________
 Distribute up to 400 of one
brochure in Oklahoma Pavilion
Contact
Name
 Opportunity to provide a promotional
item
to be distributed at Oklahoma booth
 Optional representative to work shift in Oklahoma Tourism Department’s booth
_____________________________________________
(partner is responsible for travel expenses)
________________
Mailing Address
Table
Co-op
$475 – Max 7 partners
_____________________________________________
Includes
________ _____
 6 ft. table, one chair and 6 ft. area behind table
City
___________________________________
Zip

Identifier
signs will be hung in Oklahoma Section
 Logo bags will
be distributed in Oklahoma Tourism booth.
_____________________________
 6-foot skirted table and one chair provided
Phone ___________________ __________ Fax
 One staff person for the table and delivery of brochures will be the responsibility of
_________________________________
the partner.
(Please limit it to one person working at a time because of limited space.)
E-mail
_____________________________________________
_____________________
Signature____________________________________
Date________________________
Please mark all programs
in which you want to 22
Convention and Visitor Board
May 21, 2018
participate and fax back to 405-522-9653, Attn:
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SPONSORSHIP TRAVEL SHOWS:
S
OVERVIEW: Two levels of sponsorships are offered. Partners share one booth space; therefore, must
enforce
maximum number
of participants
(based on based
first requested).
program may
Program
is Subject
tolisted
change
onSponsorship
participation
require partners to work shifts to accommodate schedules and exhibit space limitations.

level and availability of booth space at potential
contracted shows. Dates are subject to change.
SanOklahoma
Diego Travel &
Adventure and
Show Recreation Department has
Tourism
https://travelshows.com/shows/san-diego/
the right to alter program and/or delete shows;
January 19-20, 2019
therefore,
San Diego
ConventionAgreement
Center, San Diego, of
CA Participation is based on
external components and amendments could be
Travel show in its 7 year. Last year’s attendance
made.was 15,443 consumers, travel trade and
th

travel agents. Attendees are affluent with 67% having HHI of $100k or more and 68%
planning to spend over $5,000 in travel. Indicators are that Southern California is a strong
Oklahoma
Tourism
and
Recreation
market.
This will be Oklahoma’s
third year
to exhibit
at this event.Department

2016-2017 Co-op Show Program
Organization
Level 1 - Full Sponsorship
$800 – Max 3 partners
Includes
_____________________________________________
 300 brochures at show
________________
 Option of one representative at show (sponsor is responsible for travel expenses)
Contact
Name
 Opportunity to provide a promotional
item
to be distributed at Oklahoma booth
 Any demographic information gathered will be shared
_____________________________________________
________________
Address
Level 2 – Supporting SponsorshipMailing
$350
Includes
_____________________________________________
 Limited number of brochures
taken to show_____
and distributed
________
 Opportunity to provide a promotional item to be distributed at Oklahoma booth
City
Zip

Any ___________________________________
demographic information gathered will be shared
_____________________________
Phone ___________________ __________ Fax
NOTE: Additional Booth Opportunity
_________________________________
 Show Management, Unicomm, will extend to Oklahoma Tourism Partners only a
E-mail
special booth price opportunity. Any
partner that would like their own booth at the
San Diego Travel & Adventure Show across from the Tourism Department’s exhibit
_____________________________________________
area can purchase booth on a separate contract through Unicomm LLC directly.
_____________________
Contact Charlie Wallar for Unicomm information.
Signature____________________________________
Date________________________
Please mark all programs
in which you want to 23
Convention and Visitor Board
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CHICK TRIP / AISLE WOMEN’S SHOW:
B/E
Program
is Subject
tobechange
based
on anparticipation
OVERVIEW:
An Oklahoma
Section will
created and the
state will have
aisle of Oklahoma
exhibitors,
each and
in an 8 xavailability
10 booth area. The of
“Oklahoma”
unifier
banners will
hung to distinguish
level
booth
space
at be
potential
the Oklahoma Area and the “Chick Trip” Theme will be used.

contracted shows. Dates are subject to change.
Oklahoma Tourism and Recreation Department has
the right to alter program and/or delete shows;
Wichita Falls Women’s Expo
therefore, Agreement of Participation is based on
http://wfmpec.com/events/2017/02/04/kfdx-womens-expo/
external
February
9, 2019 components and amendments could be
Multipurpose Events Center, Wichita Falls,
Texas
made.
This women’s show is in its 30th year and is sponsored by KFDX TV 3. It is in conjunction
Oklahoma
Tourism
Recreation
Department
with the
“Heart of a Women
Brunch” toand
promote
heart disease awareness.
The six-hour
event in one of Oklahoma’s
primary markets
has Show
an averageProgram
annual attendance of 2,000.
2016-2017
Co-op

Brochure Co-op
$225 Organization
_____________________________________________
Includes
 Distribute up to 300 of one
brochure in Oklahoma booth
________________
 Opportunity to provide a promotional item to be distributed at booth
Contact Name
 Optional representative at show to work a shift (partner is responsible for travel
_____________________________________________
expenses)

________________
Mailing Address
Booth Co-op
$275 – Max 5 Partners
_____________________________________________
Includes
 8 x 10 Booth in Oklahoma________
Section (8’ deep _____
X 10’ wide)
 8’ uncovered / unskirted table and 2 chairs provided
City ___________________________________ Zip
 Electricity is provided free of charge
 Chick Trip_____________________________
identifier signs will be hung in Oklahoma Section to distinguish area for
extra exposure
Phone
___________________ __________ Fax
 Logo bags
will be distributed in Oklahoma Tourism booth
_________________________________
 Show management will announce any drawings and winners that you conduct at
E-mail
your booth
_____________________________________________
 Staffing booth, literature delivery, and booth set-up will be the responsibility of the
partner.
_____________________
Signature____________________________________
Date________________________
Please mark all programs
in which you want to 24
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SPONSORSHIP TRAVEL SHOW:
S
OVERVIEW:
Twois
levels
of sponsorships
offered. Partners
share a 10
booth space; therefore,
Program
Subject
toarechange
based
onx 20participation
must enforce maximum number of participants listed (based on first requested). Level 1 Sponsors will
availability of booth space at potential
have a level
table withand
one representative.

contracted shows. Dates are subject to change.
Oklahoma Tourism and Recreation Department has
the right to alter program and/or delete shows;
Canadian Snowbird Extravaganza Celebration
therefore, Agreement of Participation is based on
http://snowbirdextravaganza.com/arizona.html
February
12-13, 2019
external
components and amendments could be
Mesa Convention Center, Mesa, AZ
made.
Show which targets Canadian Winter Snowbirds has been produced for 19 years. Winter
residency
has been steadily
climbing in the
areaRecreation
surrounding Phoenix,
making it a prime
Oklahoma
Tourism
and
Department
location to hold the2016-2017
event. Show attracted
more Show
than 6,500Program
Snowbirds last year.
Co-op

Organization
Level
1 – Full Sponsorship
$750 – Max 3 participants
_____________________________________________
Includes
________________
 Opportunity to exhibit at a table in a 10’x 20’ Oklahoma area
Name
 Each sponsor will have a 6’ Contact
Table and chair
provided to display your brochures
 Oklahoma backdrop display will be provided
_____________________________________________
 One representative to man table at show (sponsor is responsible for travel expenses)
________________
 Opportunity to provide a promotional item to be distributed at Oklahoma booth
Mailing
 Any demographic information
gatheredAddress
will be shared and will provide leads if onsite drawing is conducted
_____________________________________________
________ _____
City
___________________________________
Zip
Level
2 – Supporting
Sponsorship $325
Includes
_____________________________
 Phone
Limited number
of brochures taken to show and distributed
___________________
__________ Fax
 Opportunity to provide a promotional item to be distributed at Oklahoma booth
_________________________________
 Any demographic
information gathered will be shared
E-mail
_____________________________________________
_____________________
Signature____________________________________
Date________________________
Please mark all programs
in which you want to 25
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NICHE MARKET / PAVILION SHOW:
B /T
OVERVIEW: An Oklahoma Exhibit in a 10x20 booth (or 10x10 booth depending on participation)
with
tables will create
Oklahoma area.
participation
will include
table which your
Program
is anSubject
to Co-op
change
based
onaparticipation
organization can decorate and distribute brochures. (No individual backdrop displays)

level and availability of booth space at potential
contracted shows. Dates are subject to change.
New
Oklahoma Tourism and Recreation Department has
the right to alter program and/or delete shows;
Chicago Progressive Motorcycle Show
therefore, Agreement of Participation is based on
http://www.motorcycleshows.com/city/chicago-il-0
external
components and amendments could be
February
15-17, 2019
Rosemont Convention Center, Rosemont,made.
IL
Tourism
and
Recreation
Department
th annual tour of the
The 37Oklahoma
world’s largest
consumer
motorcycle shows
visits seven cities,
Co-op
Show
Program
each year attracting2016-2017
approximately 50,000
visitors.
65% of attendees
are aged 25 to 54 in
their prime earning years. 74% are males and 26% females and 91% are riders. 82%
surveyed said the show influences their future purchases.

Organization
_____________________________________________
________________
Brochure Co-op
$250
Contact Name
 Distribute your brochure at Oklahoma Booth
_____________________________________________
 Opportunity provide a promotional item to be distributed at Oklahoma booth
 Optional representative________________
to work one shift (partner is responsible for travel expenses)
Mailing Address
_____________________________________________
Table Co-op
$775________
– Limit 3 Partners
_____
Includes
City ___________________________________ Zip
 6 ft. draped table and one chair in Oklahoma Pavilion
_____________________________
 Logo bags will
be distributed in the Oklahoma Exhibit
___________________
__________
Fax of the
 Phone
One staff person
for the table and shipping brochures
will be the responsibility
partner.
(Please limit to one person working per shift because of limited space)
_________________________________
E-mail
_____________________________________________
_____________________
Signature____________________________________
Date________________________
Please mark all programs
in which you want to 26
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CHICK TRIP / AISLE WOMEN’S SHOW:
B/E
OVERVIEW: An Oklahoma Section will be created and the state will have an aisle of Oklahoma
exhibitors,
each with
x 10 spaces. The
unifier
banners on
will beparticipation
hung to distinguish the
Program
is10Subject
to“Oklahoma”
change
based
Oklahoma Area and the “Chick Trip” theme will be used.

level and availability of booth space at potential
contracted shows. Dates are subject to change.
Wichita
Women’sTourism
Fair
Oklahoma
and Recreation Department has
http://www.womensfair.com/index.php
the right to alter program and/or delete shows;
February 15-17, 2019
therefore,
Agreement
of Participation is based on
Century
Center II, Wichita,
KS
external components and amendments could be
Women’s show in its 21 year. Attendance is approximately 15,000 consumers annually,
made.
st

which most are coming to engage in the event’s activities and exhibits. 60% of attendees’
ages mostly range from 25 to 54 and 73% plan to make a purchase while at the fair.

Oklahoma Tourism and Recreation Department
2016-2017 Co-op Show Program

Brochure Co-op
$250
Includes
Organization
 Distribute up to 300 of one brochure
in Oklahoma booth
 Opportunity to provide a promotional item to be distributed
_____________________________________________
 Optional representative to work a shift at show (partner is responsible for travel
________________
expenses)

Contact Name
_____________________________________________
________________
Booth Co-op
$550 – Max 11 Partners
Mailing Address
Includes
 10 x 10 Booth in Oklahoma Section
_____________________________________________
 Chick Trip identifier signs will be hung in Oklahoma Section to distinguish this area
________ _____
for extra exposure
City
Zip

Logo___________________________________
bags will be distributed in Oklahoma Tourism booth
 6-foot skirted
table and chair provided
_____________________________
 Phone
Additional furniture
and carpet rental, electricity, staffing
booth, shipping
and
___________________
__________
Fax
material handling will be the responsibility of the partner, as well as insurance
_________________________________
verification
required by show management.
E-mail
_____________________________________________
Premium Corner Booth Co-op
$850 – Max 5 Partners
_____________________
Includes
 Same as booth co-op with guaranteed corner location

Signature____________________________________
Date________________________
Please mark all programs
in which you want to 27
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CHICK TRIP / OKLAHOMA CO-OP PAVILION SHOW:
B/T
OVERVIEW:
The is
Department
will purchase
a 15 x 30 exhibit
area with
tables
to create an
Program
Subject
to change
based
on
participation
Oklahoma Exhibit. Co-op participation will include a table which your organization can decorate
levelbrochures.
and availability
of booth
space
at potential
and distribute
A sign can be displayed
to indicate the
organization,
but no table top
displays
will be allowed. The
Department Dates
will use theare
Chick subject
Trip display as to
the exhibit
backdrop.
contracted
shows.
change.
The unifier banners also will be used to indicate that it is “Oklahoma” with the “Chick Trip” theme.

Oklahoma Tourism and Recreation Department has
the right to alter program and/or delete shows;
St. Louis
therefore,
Working Women’s
Agreement
Survival
ofShow
Participation is based on
http://www.wwssonline.com/
external components and amendments could be
February 22-24, 2019
made.
St. Charles Convention Center, St. Charles, MO

Women’s
show in its 32nd
year. Show annually
attracts approximately
30,000 – 35,000
Oklahoma
Tourism
and Recreation
Department
consumers. Show management reports that 69% of women attendees are between the ages
2016-2017 Co-op Show Program
of 25 and 49 and 92% make the vacation decisions.

Organization
Brochure Co-op
$250
_____________________________________________
Includes
________________
 Distribute up to 300 of one
brochure at a table designated for all brochure co-op
partners
Contact Name

Opportunity
to
provide
a
promotional
item to be distributed
_____________________________________________
 Optional representative to work a shift at show (partner is responsible for travel
________________
expenses)
Mailing Address
_____________________________________________
Table Co-op in OK Pavilion
$775 – Max 7 Partners
________
_____
Includes
City
___________________________________
Zip

6 ft. draped
table and one chair in Oklahoma 15 x 30 exhibit area
 Oklahoma _____________________________
backdrop display will be provided as well as identifier signs in Oklahoma
exhibit area
Phone
___________________ __________ Fax
 Logo bags will be distributed in Oklahoma Pavilion
_________________________________
 One staff
person for the table and delivery of brochures will be the responsibility of
the partner. (Please limit it to oneE-mail
person working at a time because of limited space.)
_____________________________________________
_____________________
Signature____________________________________
Date________________________
Please mark all programs
in which you want to 28
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May 21, 2018
participate and fax back to 405-522-9653, Attn:

`

Program is Subject to Change

CHICK TRIP / OKLAHOMA PAVILION CO-OP OPPORTUNITY:
B/T
OVERVIEW: The Department will have up to a 20x20 booth area with tables to create an Oklahoma
Exhibit. Co-op participation will include a table which your organization can decorate and distribute
brochures. (No individual backdrop displays) Booth configuration and exhibit options might be
Program is Subject to change based on participation
altered depending on demand. The Department will use the “Chick Trip” display as the exhibit
level
andbanners.
availability of booth space at potential
backdrop
and unifier

contracted shows. Dates are subject to change.
New
Oklahoma Tourism and Recreation Department has
and/or delete shows;
https://southernshows.com/wme
therefore, Agreement of Participation is based on
March 1-3, 2019
external
components
and amendments could be
Agricenter,
Memphis,
TN
made.
Southern
Show
Memphis
theWomen’s
right to
alter
program

This is the first year OTRD will attend this show. In 2018, was the 28th annual event and had
attendance of 14,000+. 57% of attendees are women ages 25-54 and 41% are 55+. 47% came
Oklahoma
Tourism
andfriends.
Recreation
to the show
with family and
41% came with
In 2018, 99%Department
of attendees said they
will return to the show
in 2019.
2016-2017
Co-op Show Program
Brochure Co-op
$250
Organization
Includes
 Distribute up to 300 of one brochure in Oklahoma booth
_____________________________________________
 Opportunity to provide________________
a promotional item to be distributed at Oklahoma booth
 Optional representative to work a shift at show (partner is responsible for travel
Contact Name
expenses)

_____________________________________________
Table Co-op
$650
– Max 7 partners
________________
Includes
Mailing Address
 6 ft draped table and one chair in Oklahoma area
_____________________________________________
 Oklahoma backdrop display will be provided as well as identifier signs to distinguish
Oklahoma area
________ _____
 One staff person for the table and delivery of brochures will be the responsibility of
City
___________________________________ Zip
the partner (Please limit it to one person working at a time because of limited space.)
_____________________________
 Logo bags will
be distributed in the Oklahoma Pavilion area.
Phone ___________________ __________ Fax
Booth Co-op
$975-$1,000 – Not guaranteed
_________________________________
Based on interest and agreement with show management
E-mail
Includes
 10 x 10 Booth in Oklahoma Section (Located near from Oklahoma Pavilion.)
_____________________________________________
 Identifier signs will be hung in Oklahoma section for extra exposure
_____________________

 Furniture and carpet rental, electricity, staffing booth, shipping and material handling
will be the responsibility of the partner, as well as insurance verification required by
show management.
Signature____________________________________

Date________________________
Please mark all programs
in which you want to
Convention and Visitor Board
May 21, 2018
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OKLAHOMA PAVILION CO-OP OPPORTUNITY:

B/T

OVERVIEW:
An Oklahoma
Exhibit into
a 10change
x 20 booth will
be createdon
and partners
will have a table.
Program
is Subject
based
participation
The “Oklahoma” unifier banners will be hung to distinguish as the Oklahoma Area and the
levelbackdrop
and display
availability
booth
space
at potential
Departments
will be used inof
the exhibit.
Booth
configuration
and exhibit options
might contracted
be altered dependingshows.
on demand. Dates are subject to change.

Oklahoma Tourism and Recreation Department has
Newthe right to alter program and/or delete shows;
therefore, Agreement of Participation is based on
external
components
and amendments could be
Kansas
City Planet
Comicon
http://planetcomicon.com/
made.
March 29-31, 2019
Kansas City, MO

Oklahoma Tourism and Recreation Department
The show will be celebrating
its 20 year.
In April
2017, event
had attendance of more than
2016-2017
Co-op
Show
Program
th

60,000 people with almost 50/50 split being males and females. More than half attend the
event with their families. This will be the first year that Oklahoma has exhibited at this
Organization
show.

_____________________________________________
Brochure Co-op
$250
________________
Includes
Contact
Name
 Distribute 300 of one brochure
in Oklahoma
booth
_____________________________________________
 Opportunity to provide a promotional item to be distributed in Oklahoma booth
 Optional representative________________
to work a shift at show (partner is responsible for travel
expenses)
Mailing Address
_____________________________________________
Table Co-op in OK Pavilion
$650 – Max 3 Partners
________
_____
Includes
City ___________________________________ Zip
 6 or 4 ft. draped table and one chair in Oklahoma area
 Oklahoma _____________________________
backdrop display will be provided as well as identifier signs to distinguish
Oklahoma area
Phone
___________________ __________ Fax
 One staff person for the table and delivery of brochures will be the responsibility of
_________________________________
the partner (Please limit it to one person working at a time because of limited space.)
 Logo bags will be distributed in theE-mail
Oklahoma Pavilion area
_____________________________________________
_____________________
Signature____________________________________
Date________________________
Please mark all programs
in which you want to 30
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`

SPONSORSHIP / PAVILION TRAVEL SHOW:
S
OVERVIEW: This “Sponsorship” Show will be set up as an Oklahoma Pavilion Exhibit area for Level
1 –Program
Full Sponsorships.
1 sponsor to
will change
have a 4’ or 6’ table.
Participation
will determine size of
is Level
Subject
based
on participation
exhibit area and table size.

level and availability of booth space at potential
contracted shows. Dates are subject to change.
Dallas
Travel & Adventure
Show
Oklahoma
Tourism
and Recreation Department has
https://travelshows.com/shows/dallas/
the right to alter program and/or delete shows;
March 30-31, 2019
therefore,
Agreement
of Participation is based on
Dallas
Market Hall, Dallas,
TX
external components and amendments could be
Travel show in its 8 year. Last year’s attendance was 13,176. Attendees are affluent with
made.
th

63% having HHI of $100k or more and 57% planning to spend over $5,000 in travel. Dallas is
a primary market and the show targets serious travel buyers and travel agents.

Oklahoma Tourism and Recreation Department
2016-2017 Co-op Show Program

Level 1 – Full/Table Sponsorship
$925 – Max 4 partners
Includes
Organization
 Opportunity to exhibit at a table
in the Oklahoma Pavilion (Oklahoma Pavilion size
and configuration undetermined at this time)
_____________________________________________
 Table area to display your brochures (4’ or 6’ table and chair provided)
________________
 One representative to man table at show (sponsor is responsible for travel expenses)
Contact
Name
 Opportunity to provide a promotional
item
to be distributed at your table

_____________________________________________
________________
Level 2 – Supporting Sponsorship
$350
Mailing
Address
Includes
 200-300 of one brochure distributed at show
_____________________________________________
 Opportunity to provide a promotional item to be distributed at table
________ _____
 Opportunity to work a shift at Dallas Travel & Adventure Show (sponsor is
City
___________________________________
Zip
responsible
for travel expenses)
 Will provide
demographic information, names and address if gathered
_____________________________
Phone ___________________ __________ Fax
_________________________________
NOTE: Additional
Booth Opportunity
E-mail

Show Management, Unicomm,
will extend to Oklahoma Tourism Partners
only a special booth price opportunity. Any partner that would like their own booth
_____________________________________________
at the San Diego Travel & Adventure Show across from the Tourism Department’s
_____________________
exhibit area can purchase booth on a separate contract through Unicomm LLC
directly. Contact Charlie Wallar for Unicomm information.

Signature____________________________________
Date________________________
Please mark all programs
in which you want to 31
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Program is Subject to Change

OKLAHOMA PAVILION CO-OP OPPORTUNITY:

B/T

OVERVIEW: This “Chick Trip” Show will be set up as a 10 x 20 End-Cap Oklahoma Exhibit area
with an option of a table co-op.

Program is Subject to change based on participation
level and availability of booth space at potential
contracted shows. Dates are subject to change.
New
Oklahoma Tourism and Recreation Department has
Arizona
Ultimate
the
rightWomen’s
to alterExpo
program and/or delete shows;
http://www.azwomensexpo.com/
therefore, Agreement of Participation is based on
April 27-28, 2019
external
and amendments could be
Phoenix
Conventioncomponents
Center, Phoenix, Arizona
made.
The Ultimate Women’s Expo is in its 17th season of producing women events but will be the
first year for OTRD to attend the show in Phoenix. OTRD’s internal statistics have shown
Oklahoma
Tourism
and Recreation
Department
Phoenix
to be a market traveling
to Oklahoma.
Approximate attendance
annually is 15,000.
2016-2017
Co-op
Show
Program
They target consumers
with high degree
of disposable
income
and tout that women
represent 85% of consumer spending which is a $5 trillion market. Show’s objective is to
attract target audience of women ages 25-54 from every desirable demographic and to
Organization
produce a profitable face-to-face setting.

_____________________________________________
________________
Brochure Co-op
$250
Contact
Name
Includes
 Distribute up to 300 of one brochure at a table designated for all brochure co-op partners.
_____________________________________________
 Opportunity to provide a promotional item to be distributed.
________________
 Optional representative to work a shift at show (partner is responsible for travel).
Mailing Address
Table
Co-op in Oklahoma Booth
$675 – Max 7 Partners
_____________________________________________
Includes
________
_____
 6 ft. draped table and one chair
in Oklahoma booth
provided for partner to distribute
brochures/items
from their table. Logo tablecloths to identify partners are welcome.Zip
City
___________________________________
 “Chick Trip” backdrop and identifier banners will be used as the display in the Oklahoma
_____________________________
area.
 Phone
Logo bags will
be distributed from the Oklahoma booth.__________ Fax
___________________
 It will be the partner’s responsibility to ship brochures and supply one staff person for the
_________________________________
table.
E-mail
_____________________________________________
_____________________

Signature____________________________________
Date________________________
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in which you want to 32
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OKLAHOMA PAVILION CO-OP OPPORTUNITY:
B/T/E
OVERVIEW: The Oklahoma Pavilion will be a 10 x 20 area (or larger) with tables to create the
Oklahoma exhibit. Co-op participation will include a table which your organization can decorate
and distribute brochures and a small backdrop displays (no larger than what will display behind a 6 ft.
Program is Subject to change based on participation
table) The “Oklahoma” unifier banners will be hung to distinguish the Oklahoma Area. Individual
andif availability
of booth space at potential
boothslevel
will be offered
requested by partners.

contracted shows. Dates are subject to change.
Northwest
Arkansas
Home & Outdoor
Living Show Department has
Oklahoma
Tourism
and Recreation
https://www.premiereventsandmarketing.com/northwest-arkansas-home-and-outdoorthe right to alter program and/or delete shows;
living-show/
Agreement of Participation is based on
TBAtherefore,
– April, 2019
John external
Q Hammons Convention
Center, Rogers,
components
andArkansas
amendments could be
made.
This will be the second NWA Home & Outdoor
Living Show produced. The Northwest Arkansas area
is the fastest growing area in the U.S. with 525,032 residents and home to 3 Fortune 500 companies.
Target audience is women age 35-64. (Women represent 85% of consumer spending) According to
OTRD’s “Arrivalist” data, Arkansas ranks 4th on top states to visit Oklahoma.

Oklahoma Tourism and Recreation Department
2016-2017 Co-op Show Program

Brochure Co-op
$250
Includes
 Distribute up to 300 of one brochure at a table designated for all brochure co-op partners.
 Opportunity to provide a promotional item to be distributed.
 Optional representative to work a shift at show (partner is responsible for travel).

Organization
_____________________________________________
________________
Table Co-op in Oklahoma Booth
$475 Name
Contact
Includes
_____________________________________________
 6 or 4 ft. draped table and one chair in Oklahoma booth provided for partner to distribute
________________
brochures/items from their
table. Logo tablecloths to identify partners are welcome.
 Oklahoma backdrop displayMailing
will be provided
as well as identifier signs to distinguish our
Address
Oklahoma presence.
_____________________________________________
 One staff person to work partner’s table and delivery of brochures will be the responsibility of
the partner. (Please limit staff
due to limited exhibit
space.)
________
_____
 Logo bags will be distributed in the Oklahoma exhibit area.
City ___________________________________ Zip
_____________________________
Booth Co-op
$875
Phone ___________________
__________ Fax
Includes
_________________________________
 10 x 10 Booth in Oklahoma Section
E-mail
 Draped table and chairs included in
booth space in 2018 (Possible inclusion in 2019)
 Identifier signs will be hung in Oklahoma section for extra exposure
_____________________________________________
 Any additional furniture, electricity, staffing and travel expenses, shipping and
_____________________
material handling will be the responsibility of the partner.
Signature____________________________________
Date________________________
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B/T
Program is Subject to change based on participation
OVERVIEW: This “Chick Trip” Show will be set up as a 10 x 20 End-Cap Oklahoma Exhibit area
of booth space at potential
with anlevel
option ofand
a tableavailability
co-op.
contracted shows. Dates are subject to change.
Oklahoma Tourism and Recreation Department has
Houston Ultimate Women’s Expo
the right to alter program and/or delete shows;
http://www.houstonwomensexpo.com/
Agreement of Participation is based on
May therefore,
4-5, 2019
George
R. Brown Convention
Center, Houston,
external
components
andTexas
amendments could be
made.
OKLAHOMA PAVILION CO-OP OPPORTUNITY:

Women’s Expo is in its 9th year. This will be the fourth year OTRD will attend. 2017
attendance was 18,019 consumers with high degree of disposable income. Show
management
touts that women
representand
85% of
consumer spending
which is a $5 trillion
Oklahoma
Tourism
Recreation
Department
market. This show’s2016-2017
target audience isCo-op
women ages
25-54 from
every desirable demographic
Show
Program
to produce a face-to-face setting.

Organization
Brochure
Co-op
$250
_____________________________________________
Includes
________________
 Distribute 300 of one brochure in Oklahoma booth
Contact
Name
 Opportunity to provide a promotional
item
to be distributed in Oklahoma booth
 Optional representative to work a shift at show (partner is responsible for travel
_____________________________________________
expenses)
________________
Mailing Address
Table
Co-op in OK Pavilion
$675 – Max 4 Partners
_____________________________________________
Includes
________ _____
 4 or 6 ft. draped table and one chair in Oklahoma area
City
___________________________________
Zip

Oklahoma
backdrop display will be provided as well as identifier signs to distinguish
Oklahoma _____________________________
area
 Phone
One staff person
for the table and delivery of brochures
will be the responsibility
___________________
__________
Fax of
the partner (Please limit it to one person working at a time because of limited space.)
_________________________________
 Logo bags
will be distributed in the Oklahoma Pavilion area
E-mail
_____________________________________________
_____________________
Signature____________________________________
Date________________________
Please mark all programs
in which you want to 34
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`

OKLAHOMA PAVILION CO-OP OPPORTUNITY:

B/T/E

OVERVIEW: A 20 x 30 Oklahoma Pavilion Island will be created and Oklahoma will have an area
for booth exhibitors, and an Oklahoma exhibit for table co-ops. The “Oklahoma” unifier banners will
be hung to distinguish as the Oklahoma Area and the Departments backdrop display will be used in
Program is Subject to change based on participation
the 10 x 20 exhibit area.

level and availability of booth space at potential
Ft. Worth
Home & Garden
Show Dates are subject to change.
contracted
shows.
https://texashomeandgarden.com/attendee-info-fort-worth-spring-2017/
Oklahoma Tourism and Recreation Department has
May 17-19, 2019
the Memorial
right to
alter
program
Will Rogers
Center,
Ft. Worth,
Texas and/or delete shows;
therefore, Agreement of Participation is based on
Homeexternal
and Garden Show
with a Vacation, and
Leisureamendments
and Outdoor Pavilion included
part of
components
couldas be
their vendors, is in its 39 year. In 2018, show attracted approximately 13,000 consumers.
made.
Last year, the dates were in February but had to move to May for 2019.
th

Brochure
Co-op
$250
Oklahoma
Tourism
and Recreation Department
Includes
2016-2017 Co-op Show Program
 Distribute 300 of one brochure in Oklahoma booth
 Opportunity to provide a promotional item to be distributed in Oklahoma booth
 Optional representative to work
a shift at show (partner is responsible for travel
Organization
expenses)

_____________________________________________
________________
Table Co-op in OK Pavilion
$550 – Max 4Name
Partners
Contact
Includes
_____________________________________________
 6 ft. draped table and one chair in Oklahoma area
________________
 Oklahoma backdrop display
will be provided as well as identifier signs to distinguish
Mailing Address
Oklahoma area
 One staff person for the table and delivery of brochures will be the responsibility of
_____________________________________________
the partner (Please limit it to one person working at a time because of limited space.)
________ _____
 Logo bags will be distributed in the Oklahoma Pavilion area
City ___________________________________ Zip
_____________________________
Booth Co-op
$800 – Max 4 Partners
Phone
___________________
__________ Fax
Includes
 10 x 10_________________________________
Booth in Oklahoma Pavilion Island area.
 Identifier signs will be hung in Oklahoma
section for extra exposure
E-mail
 Furniture and carpet rental, electricity, staffing booth, shipping and material handling
_____________________________________________
will be the responsibility of the partner, as well as insurance verification required by
show management._____________________
Floor covering in the booth space is a requirement by show
management

Signature____________________________________
Date________________________
Please mark all programs
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Program is Subject to change based on participation
level and availability of booth space at potential
contracted shows. Dates are subject to change.
Oklahoma Tourism and Recreation Department has
Program
is Subject
to change
based program
on participationand/or
level and availability
booth space at
the
right
to alter
delete ofshows;
potential contracted shows. Dates are subject to change. Oklahoma Tourism and Recreation
therefore, Agreement of Participation is based on
Department has the right to alter program and/or delete shows; therefore, Agreement of
external
components
and
be
Participation
is based
on external components
andamendments
amendments could be could
made.
made.
Oklahoma Tourism and Recreation Department 2018-2019 Co-op Show Program

Oklahoma Tourism and Recreation Department
2016-2017 Co-op Show Program

Organization _____________________________________________________________
Contact Name _____________________________________________________________
Mailing Address _____________________________________________________
_____
Organization

_____________________________________________
City
___________________________________ Zip _____________________________
________________
Phone ___________________ __________
Fax _________________________________
Contact Name
_____________________________________________
________________
Signature____________________________________Date________________________
Mailing Address
June
5, 2018 at 8:00 AM, Indicate all programs in which you want to participate and fax to
_____________________________________________
405-522-9653, Attn: Charlie Wallar OR scan/email to Charlinda.Wallar@TravelOK.com.
________
_____
This program is based on a first come
first served basis.
Space is limited. The maximum
City
___________________________________
Zip
number
of partners
listed will be enforced. Exhibitor agrees to indemnify the Oklahoma
Tourism & Recreation
Department for any liability caused by exhibitor.
_____________________________
Phone ___________________ __________ Fax
Red Hat Society International Convention Expo – August 2-5, 2018 – New Orleans, LA
_________________________________
_____ Level 1 – Full Sponsorship $525
E-mail
_____ Level 2 – Supporting Sponsorship
$275
_____________________________________________
Wing Ding Tourism Motorcycle Convention – Aug. 28-Sept. 1, 2018 – Knoxville, TN
_____________________
_____ Brochure Co-op $250
E-mail __________________________________________________________________

_____ Table Co-op $475
_____ Booth Co-op $590 (Booth option not guaranteed)
Signature____________________________________

Date________________________
Please mark all programs
in which you want to
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Organization____________________________________________________Initial_________

Program is Subject to change based on participation

DFW Ultimate Women’s Expo – September 8-9, 2018 – Irving, TX
level
and availability
of booth space at potential
_____ Brochure
Co-op $250
_____ Table Co-opshows.
in OklahomaDates
Pavilion $825
contracted
are subject to change.
_____ Booth Co-op
$1,400 and Recreation Department has
Oklahoma
Tourism

theProgressive
right toMotorcycle
alter program
and/or
delete
Long Beach
Show – November
16-18, 2018
– Longshows;
Beach, CA
therefore,
of Participation is based on
_____ BrochureAgreement
Co-op $250
_____ Table components
Co-op $775
external
and amendments could be
made.

McAllen Winter Texan Expo – January 15-16, 2019
_____ Brochure Co-op $250
_____ Table Co-op
$475
Oklahoma
Tourism
and Recreation

Department
2016-2017 Co-op Show Program
San Diego Travel & Adventure Show – January 19-20, 2019
_____Level 1 – Full Sponsorship $800
_____Level 2 – Supporting Sponsorship
$350
Organization

_____________________________________________

Wichita Falls Women’s Expo – February 9, 2019 – Wichita Falls, TX
________________
_____ Brochure Co-op $225
_____ Individual Booth in Oklahoma
Section
$275
Contact
Name

_____________________________________________

Canadian Snowbird Extravaganza – February 12-13, 2019 – Mesa, AZ
________________
_____ Level 1 – Full Sponsorship
$750
_____ Level 2 – Supporting
SponsorshipAddress
$325
Mailing

_____________________________________________

Chicago Progressive Motorcycle Show – February 15-17, 2019 – Rosemont, IL
________ _____
_____ Brochure Co-op $250
City
___________________________________
_____
Table co-op $775

Zip

_____________________________

Wichita Women’s Fair – February 15-17, 2019 – Wichita, KS
Phone
___________________ __________ Fax
_____ Brochure Co-op $250
_____ _________________________________
Individual Booth in Oklahoma section $550
_____ Premium Corner Booth in Oklahoma
E-mailsection $850

_____________________________________________

St. Louis Working Women’s Survival Show – February 22-24, 2019 – St. Charles, MO
_____________________
_____ Brochure Co-op
$250
_____ Table Co-op in Oklahoma Pavilion $775

Signature____________________________________
Date________________________
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in which you want to 37
Convention and Visitor Board
May 21, 2018
participate and fax back to 405-522-9653, Attn:

`

Program is Subject to Change

Organization____________________________________________________Initial_________
Southern
Women’s
Memphisto
– March
1-3, 2019
– Memphis,
Program
isShow
Subject
change
based
onTNparticipation
_____ Brochure Co-op $250
level
and availability of booth space at potential
_____ Table Co-op $650
contracted
shows.
arenotsubject
_____ Booth Co-op
$975-$1000 Dates
(Booth option
guaranteed) to change.

Oklahoma Tourism and Recreation Department has
Kansas City Planet Comicon – March 29-31, 2019 – Kansas City, MO
the right to alter program and/or delete shows;
_____ Brochure Co-op $250
therefore,
Agreement
Participation is based on
_____ Table Co-op
in OK Pavilion of
$650

external components and amendments could be
Dallas Travel & Adventure Show- March made.
30-31, 2019 – Dallas, TX
_____Level 1 - Full/Table Sponsorship $925
_____Level 2 – Supporting Sponsorship $350

Oklahoma Tourism and Recreation Department
Arizona Ultimate Women’s
Expo – April
27-28, 2019
– Phoenix,
AZ
2016-2017
Co-op
Show
Program
_____ Brochure Co-op $250
_____ Table Co-op in Oklahoma Pavilion $675

Organization
Northwest
Arkansas Home & Outdoor Living Show – TBA (April) – Rogers, AR
_____________________________________________
_____ Brochure Co-op $250
________________
_____ Table Co-op $475
_____ Booth Co-op $875 Contact Name
_____________________________________________
Houston Ultimate Women’s Expo – May 4-5, 2019 – Houston, TX
________________
_____ Brochure Co-op $250
Mailing
Address
_____ Table Co-op in Oklahoma
Pavilion
$675
_____________________________________________
Ft. Worth Home & Garden Show________
– May 17-19, 2019
– Ft. Worth, TX
_____
_____ Brochure Co-op $250
City
___________________________________
Zip
_____
Table Co-op in Oklahoma Pavilion $550
_____________________________
_____ Booth
Co-op in Oklahoma Section $800
Phone ___________________ __________ Fax
_________________________________
Brochure Benefit
E-mail
_______I have participated in 2 or more shows
as a booth exhibitor or 4 brochure co-ops to
qualify
to be in the “Oklahoma Destination” Travel Show Brochure
_____________________________________________
_____________________
Invoice Options – Please indicate on following Page & Return

Signature____________________________________
Date________________________
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Organization____________________________________________________Initial_________

Program
isyou
Subject
Please
indicate how
would liketo
to bechange
invoiced:

based on participation
level and availability of booth space at potential
_____ One Full Payment invoiced for all shows January 31, 2019
contracted shows. Dates are subject to change.
Oklahoma
Tourism
Recreation
_____
Quarterly Invoice:
Septemberand
1, 2018,
December 1, 2018,Department
March 1, 2019, Junehas
1, 2019
September
include shows
July 1, 2018
through Sept.
19, 2018
the right
toinvoice
alterwill
program
and/or
delete
shows;
December
invoice will include
Sept. 19, 2018 through
Dec. 19, 2018
therefore,
Agreement
of shows
Participation
is based
on
March invoice will include shows Dec. 19, 2018 through March 19, 2019
external
components
andMarch
amendments
could
June invoice
will include shows
19, 2019 through June
30, 2019be
made.
_____ Need special consideration for receiving invoice?
Contact Darry Brewer, OTRD Business Manager
Oklahoma
Tourism and Recreation
405-522-9593 or Darry.Brewer@TravelOK.com

Department
2016-2017 Co-op Show Program

Total $___________________
Organization
_____________________________________________
Terms & Conditions:
 Reservations are based on________________
order of commitments. Space is limited.
 Changes could occur due to unforeseen
circumstances,
Contact
Nameincluding show deletions and/or
additions. Show producer could change show details; therefore alter this program.
_____________________________________________
 Oklahoma Booth configuration and size depends on participation and space availability at
________________
show.
 Booth and Table Co-op Participation are limited and are granted based upon a first come
Mailing Address
basis in the order in which they are received. In the event that all available spaces have been
_____________________________________________
reserved, a waitlist will be created.
 Brochure co-op participants________
will be notified of_____
brochure needs. Procedures include using
warehouse inventory and notifying partner when stock is low. All brochures must be
City
___________________________________
Zip
delivered/sent
to the warehouse (OTRD Warehouse, Attn: Charlie for shows, 317 NE
31
Street, Ste. _____________________________
B, OKC, OK 73105) Pre-Shipment dates to show site are different for each show;
therefore each show is coordinated individually.
Phone
___________________ __________ Fax
 OTRD reserves the right to assign shifts/ schedules when appropriate.
 To avoid
_________________________________
confusion, OTRD request that partners do not distribute state produced literature at
these travel shows. We want to partner in our efforts and not duplicate.
E-mail
 After agreement is made with show management, no refunds or cancellations of shows can be
_____________________________________________
honored. Substitutions are an option.
 In the event that the_____________________
show is cancelled on the scheduled date, OTRD shall give partner notice
st

as soon as reasonably possible. If payment has been made, a refund or substitution can be
made if all parties agree.

Signature____________________________________
Date________________________
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Post event accountability report prepared for Guthrie's Convention and Visitors Bureau

Beginning Balance: 03/01/17
Grants, Donations, Funds Raised
Expenses
Ending Balance: 03/31/18

Expenses
Advertising - Print
Advertising - Television
Lighting
Printing
Post Office Box
Liability Insurance
ASCAP Insurance
Fundraiser Expense
Historic Homes Tour Expense
Bank Charges
Chamber Coffee
Total

Convention and Visitor Board

$7,775.44
$20,959.88
$19,173.04
$9,562.28

Grants/Donations/Funds Raised
Grants - CVB
Historic Homes Tour
Donations
Territorial Governor's Race
Fundraising Dinner
Total

$2,328.00
$5,000.00
$6,500.00
$1,068.29
$65.80
$588.40
$125.00
$2,919.59
$418.00
$78.00
$81.96
$19,173.04

May 21, 2018

$5,000.00
$8,456.00
$2,404.00
$2,788.76
$2,311.12
$20,959.88
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2018 DALLAS
TRAVEL & ADVENTURE SHOW
Date:

March 17-18, 2018

Venue:

Dallas Market Hall

Location:

2200 Stemmons Highway
Dallas, TX 75207

Halls:

61,811 sq. ft.

THANK YOU TO OUR SPONSORS
NATIONAL MEDIA SPONSOR:

GLOBAL BEATS STAGE SPONSOR:

CONTRIBUTING SPONSOR:

MEDIA SUPPORTER:

PHOTO BOOTH SPONSOR:

PRODUCED BY:

TRAVEL INDUSTRY PARTNERS:
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ATTENDANCE
SUMMARY
51%
49%

Attendance Summary

2018

2017

Household Income (HHI)

Total Attendance:

13,176

12,943

73% Earn Over $100,000

Travel Trade:

914

897

Travel Agents:

189		

176

53		

56

Press:
$250k+
$250k+

21% 21%

Attendee
$150k
- Gender
$250k
$150k
- $250k

51%
49%

1%

21%

25% Attendee Age

<$50k

18%

$75k - $100k

6%

25%
20%
15%
10%
5%

25%

27%

$150k - $250k
20%

25%

$100k - $150k

30%

$75k - $100k
10%

$50k - $75k
5%

<$50k

2017

21%

$250k+

15%

2018

3%

<$50k

30%

25%
20%

30%

2018

6%2017 2017
3%

Travel Expenditure
25%

$50k
- $75k
72% in Peak Earning
Years
35-65
30%

2018

$50k - $75k

27%

$100k
- $150k
3%
3%

27%

18%

$75k - $100k

$250k
$50k -$50k
$75k- $75k$150k
6% -6%
<$50k<$50k

25%

$100k - $150k

25% 25%

$250k+
- $100k
$75k -$75k
$100k
18% 18%

27%

$150k - $250k

27% 27%

- $150k
$100k$100k
- $150k

21%

$250k+

18%

6%

25%

30%
25%
30%

30%

20%
25%

25%

15%
20%

20%

10%
15%

15%

5%
10%

10%

30%
25%

20%
5%
18 -24 25-34 35-44

15% 20%
-24 25-34
18 -24 1825-34
35-44 35-44
45-54 45-54
55-65 55-65
65+
10%
15%

2017

65% Spend Over $5,000 on Travel

5%

3%

2018

2018
2017

45-54

55-65

65+

15%
65+

- - $2.5k
$10k+
<$2,000<$2,000
$2k - $2k
$2.5k
$5k- - $5k
$10k+
$2.5k
5k $10k $10k
$2.5k10%
5k
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30%

10%

30%

HEADLINE SPEAKERS & STAGES
In 2018, the Dallas Travel & Adventure Show provided
new, updated content and speakers to engage
attendees.
The Travel Theater, where attendees go for inspiration
and advice from travel celebrities, welcomed Samantha
Brown, Peter Greenberg, Patricia Schultz, Bill Weir and
Colleen Kelly.

Keynote Speakers Included:
Samantha Brown
Host, PBS’, Places to Love

At the Destination Theater, 11 sessions spanning both
show days provided educational workshops based on
specific destinations.

Bill Weir
CNN Journalist, Executive Producer and
Host of “The Wonder

On the Savvy Traveler Theater, attendees enjoyed 7
sessions dedicated to providing actionable advice on
how to travel safer, better, and more efficient. From
packing tips and solo travel advice, to budget tips
and travel photography, Travel & Adventure Show
consumers packed the theater each day.

Patricia Schultz
Bestselling Author, 1,000 Places to See
Before You Die and 1,000 Places to See in
The USA & Canada Before You Die

For those attendees searching for cultural experiences,
the Global Beats Stage provided just that. With over 19
performances on the Global Beats Stage, attendees got
a taste of faraway cultures from around the globe. The
Taste of Travel Theater hosted 7 sessions and provided
cooking demonstrations from around the world.

Peter Greenberg
Emmy Award-Winning Investigative
Reporter and Producer and CBS News
Travel Editor

In addition to meeting with our vendors, attendees
engaged in activities such as:
+ Travel Theater
+ Destination Theater

Colleen Kelly
Host, Creator and Executive Producer,
National PBS Television Series “Family
Travel

+ Savvy Traveler Theater
+ Taste of Travel Theater
+ Global Beats Theater
+ Zipline! Booth (NEW FOR 2018)
+ Florida Keys & Key West Photo Booth
+ Rock Wall
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PROMOTION SUMMARY
For the 2018 Travel Show Season, the Marketing Team was tasked with not only increasing attendance, but also
increasing the quality of attendees who walked through the show doors.

Broadcast Television:
The 2018 Dallas show’s television mix was one of
the strongest ever. Between NBC and FOX, over 160
commercials ran, complimented with digital ads from
each station, resulting in over 14 million impressions
served over a 10 day flight. This resulted in a 48%
increase in impressions year over year.

Radio:
Between KLTY, KEGL, and the Total Traffic & Weather
network (7 stations), over 140 radio spots ran over the
span of two and a half weeks. Over 2.6 million radio
impressions were served, resulting in a 100% increase
from 2017.

Out of Home:
Strategically placed along freeways in the Dallas area’s
affluent pockets, 23 digital billboards targeted local
commuters. Just under 32 million impressions were
served to drivers traveling in both directions, resulting
in a 3% increase in overall impressions year over year.

Digital Campaign:
In addition to digital campaigns with TV and radio
partners, an outside digital marketing agency,
AdTaxi, put together a campaign that spanned across
social media, banner ads, and search marketing.
The results? Over 1.7 million digital impressions to
qualified prospects that met the Travel & Adventure
Show’s demographic.

Media Coverage:
In the weeks leading up to the event, various print and
radio interviews were set up with exhibitors, speakers,
and Travel Show Management. On Friday, March 16th,
the Zip Line activity was brought to Victory Plaza in front
of the American Airlines Center for a live shot in which
WFAA Day Break host Ron Corning rode the zip line and
talked about the show on-air. Two hits featuring the
show and the zip line occurred on Friday morning.

FOR INFORMATION
ON EXHIBITING:
203.878.2577May
x100
| sales@travelshows.com | TR AV EL SHOW
Convention and Visitor
Board
21, 2018
47 S .COM

PROMOTION SUMMARY - CONTINUED
FACEBOOK:
Within one week leading up to, and including the
Dallas event, The Travel & Adventure Show Facebook
advertising campaign targeted Dallas travelers,
promoting event speakers, sponsors and exhibitors.
These posts reached over 200,000 users, while
creating 243,330 unique impressions and engaging
17,000 users drawing more attention to the event.

TWITTER:
By engaging celebrity speakers, local and national
bloggers and industry professionals, @TravAdventure
created over 50k impressions. The Dallas hashtag,
#DallasTravelShow, was used in over 200 posts,
reaching over 800k people and created over 1.7
million impressions.

INSTAGRAM:
The #DallasTravelShow reached over 80,000 Dallas
area Instagram users and created over 150,000
impressions. #DallasTravelShow was used in over
65 posts throughout the week by Dallas Travel &
Adventure Show attendees, resulting in over 2.8k likes
and over 200 comments.

Many of my partners have attended the Dallas Travel and Adventure Show in the past and spoken of the value of
the event to their organization, but I was pleasantly surprised after attending for the first time. The attendees are
dedicated travelers looking to plan their next trip, so the conversations between vendors and attendees is always
meaningful and usually results in a quality lead. Usually during trade shows you compromise quality for quantity,
but our vendors saw a steady stream of attendees interested in learning more about all types of destinations.
Overall, this was a great show for our group and I can’t imagine not returning next year! – Emilie Harris, Tourism
Project Manager, Visit Houston
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JOIN US NEXT YEAR
IN THESE MARKETS
CHICAGO

JANUARY 12-13, 2019

SAN DIEGO

JANUARY 19-20, 2019

BOSTON

FEBRUARY 9-10, 2019
INTERESTED IN EXHIBITING/SPONSORING:
P : 2 0 3 - 8 78 - 2 57 7
E : S A L E S @ T R AV E L S H O W S . C O M
W W W.T R AV E L S H O W S . C O M

NATIONAL MEDIA SPONSOR:

PRODUCED BY:

LOS ANGELES

FEBRUARY 16-17, 2019

DENVER

FEBRUARY 23-24, 2019

PHILADELPHIA
MARCH 9-10, 2019

WASHINGTON D.C.
MARCH 16-17, 2019

SF/BAY AREA

MARCH 23-24, 2019

DALLAS

MARCH 30-31, 2019

FIND US:
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