Convention and Visitor Bureau Advisory Board
Cathie Cordis, Justin Fortney, Jeremy Maker, Mike Monahan, Dan Newton, H. C. Patel, Verla Raines
Steve Gentling, Ex-Officio, Sharyl Padgett, Ex-Officio
CONVENTION AND VISITOR BUREAU ADVISORY BOARD MEETING
Monday, February 26, 2018 at 5:30 PM
City Hall – Third Floor Conference Room
101 North Second Street, Guthrie, Oklahoma 73044

1.
2.
3.
4.
5.
6.
7.

Call to order
Public comments
Consider approval of previous minutes from January 22, 2018
Discussion of current financial status
Discussion and possible action on application for event support – 2018 Border Bash at Lazy E
Discussion and possible action on application for event support – 2018 Future Stars Calf Roping
Discussion and possible action on application for event support – 2018 Oklahoma ‘89er
Celebration
8. Discussion and possible action on application for event support – 2018 Independence Day
Celebration
9. Discussion and possible action on application for event support – 2018 National Little Britches
Rodeo Finals
10. Discussion and possible action on Oklahoma Travel Industry Association Conference on
Tourism and Red Bud Awards
11. Staff comments
12. Requests/comments from members of the Convention and Visitor Board
13. Adjournment

Agenda posted on the bulletin board in the lobby of City Hall by 5:00 PM on Thursday, February 22,
2018. The City of Guthrie encourages participation from all its citizens. If participation at any public
meeting is not possible due to a disability, notification to the city clerk at least 48 hours prior to the
scheduled meeting is encouraged to make the necessary accommodations. The City may waive the 48
hours rule if signing is not the necessary accommodation.

CONVENTION AND VISITOR BUREAU ADVISORY BOARD MEETING
Monday, January 22, 2018
The regular meeting of the Convention and Visitor Bureau (CVB) Advisory Board was posted Thursday,
January 18, 2018, before 5:00 p.m. The meeting was held Monday, January 22, 2018 at Guthrie City Hall
in the 3rd Floor Conference Room.
Members Present:

Mike Monahan

H.C. Patel

Verla Raines

Jeremy Maker

Dan Newton

Steve Gentling, Ex-Officio

Members Absent:

Justin Fortney

Cathie Cordis

Sharyl Padgett, Ex-Officio

Staff Present:

Andrea Post

Heath Shelton

Guests Present:

None

Call to Order. The meeting was called to order on Monday, January 22, 2018 at 5:30 p.m. Five board
members and one ex-officio were present, and Chairman Monahan declared a quorum.
Public Comments. None
Minutes from December 18, 2017. Commissioner Maker moved to approve the minutes as presented.
Commissioner Raines seconded the motion. Commissioners Monahan, Patel, Maker, and Raines voted
aye. Commissioner Newton voted nay (abstain). Motion carried.
Discussion of financial status and FY18 Budget. Director Andrea Post explained the spreadsheet
provided, noting an unencumbered balance of approximately $15,342.54 for marketing supplies (40.2%),
$8,500 for special events (47%), and $5,233.32 for conventions/tradeshows (65.4%). She explained that
she had already listed the total $10,000 partnership agreement with Lazy E Arena as an encumbered
expense, as is the full amount for the 6-month digital ad with the Guthrie News Leader, the one-time
annual dues for Frontier Country Marketing Association, printing of business cards, and that some onetime expenses for marketing partnerships for Group Travel Trade and American Bus Association with
Oklahoma Tourism and Recreation Department (TravelOK) were included in these first-quarter marketing
expenses.
Discussion and possible action to approve up to $200 in marketing funds for creation of a
Valentine’s Day giveaway package. Director Andrea Post presented a draft budget for a Valentine’s Day
Giveaway Package to include a 1-night’s stay at Atomic Loft, a $50 gift certificate to Roma’s Italian
restaurant, 2 vouchers to the Pollard Theatre, and some chocolate from Rick’s Fine Chocolates and
Coffees totaling $199. Commissioner Newton moved to approve $200 for creating a Valentine’s Day
giveaway package. Commissioner Raines seconded the motion. Motion was approved unanimously by
those present. Director Post noted that if Chris Evans of Guthrie News Page was agreeable, she would like
to give away the package on his social media page.

Discussion and possible to purchase giveaway bags for travel and/or tradeshows. Director Andrea
Post explained potential uses (group welcome requests, booth giveaways, and tradeshow response
tracking) of bags and options including pre-printed paper bags or blank paper bags and a custom rubber
stamp. Staff and commissioners discussed potentially finding a local sponsor for the bags to help reduce
costs in exchange for a logo on the second side. Vice Chairman Patel moved to authorize to order 500 preprinted bags. Commissioner Maker seconded the motion. Motion was approved unanimously by those
present.
Discussion and possible action to approve for staff to spend up to $600 to create a giveaway package
for promotion through Oklahoma Tourism and Recreation Department (TravelOK). Director
Andrea Post explained that TravelOK does giveaway promotions on behalf of destinations or groups that
typically include a two-night stay, food, an attraction or activity, and some shopping. Commissioners
asked staff to provide additional information, including information of how the winner is chosen,
visibility, and data about tracking and response. Commissioner Newton asked about the potential for local
matches or donations, and Commissioner Raines noted that a package that was not time-sensitive (or tied
to an event) would offer more flexibility. Commissioner Raines moved to table the item to the March
Convention and Visitor Board meeting. Chairman Monahan seconded the motion. There were no
objections from board members.
Discussion and possible action to increase postage cap from $50 to $100 per month for the Oklahoma
Tourism and Recreation Department Brochure Fulfillment program. Director Andrea Post reported
that the Oklahoma Tourism and Recreation Department (OTRD) pulled Guthrie’s Tourism brochure from
their website on January 8th because they hit the $50 postage cap, and had sent out 102 brochures at
$0.49/each, and that OTRD also reported that postage rates had increased $0.01. Director Post clarified
that Guthrie Tourism would only be billed for the postage used up to the cap. Vice Chairman Patel moved
to raise the postage cap to $100 per month. Commissioner Maker seconded the motion. Motion was
approved unanimously by those present.
Discussion of advertising proposal from Griffin Communications. Chairman Monahan discussed the
packages and options presented by Debbie Pratt of Griffin Communications, and options for tying in
events. Commissioners discussed a desire to move forward on soliciting quotes from other media
companies.
Discussion of Oklahoma Travel Industry Association 2017 Red Bud Awards. Commissioners
discussed categories and options, and suggested entering the Atomic Loft for Outstanding Lodging
Property if they opened in 2017 and Guthrie Haunts Scaregrounds for Outstanding Attraction. Staff agreed
to follow up with the board in February on this item.
Discussion of 2017 Guthrie Escape post-event report. Commissioners reviewed the information
provided by Guthrie Escape about their 2017 event and use of the funds provided.
Discussion of marketing materials. Commissioners and staff discussed the pros and cons of the existing
marketing piece/informational brochure and options for modifications and improvements, as well as the
potential to create a separate piece geared toward Lazy E Arena. Commissioners also discussed options

for use of QR codes and a need for hours and more detailed maps, and reviewed a sample digital map of
local antiques listings created by staff. Board members also discussed that changing the product would
require informing local businesses on how to use the technology. Commissioners also discussed sizing
and options to create an informational product specifically geared toward guests and event producers
coming to the Lazy E Arena.
Commissioner Dan Newton left the meeting at 6:47 p.m.
Director Post noted that many of these marketing pieces, if kept small, could be designed in-house to save
on costs. Commissioners discussed waiting to pursue information about mobile apps.
Mayor Steve Gentling left the meeting at 6:54 p.m.
Staff comments. Director Post noted she has signed up for several OTRD trade shows, and noted the
McAllen Winter Expo had over 8500 attendees. She toured the offices of OTRD/TravelOK, and noted
their staff are very supportive toward Guthrie. She also reported that website analytics are now available
for www.guthrieok.com, and that the site has been optimized for Google. Director Post reported she is
starting a monthly e-newsletter in February, and that the Sundance Film Festival is happening now. She
is also waiting on permissions to use information the Logan County Historical Society and Docents of the
Guthrie Museum Complex to reproduce information in the Historic Homes of Guthrie publication to create
a digital tour in the future. She also noted she and Commissioner Raines will be attending a Travel Show
with OTRD in Wichita Falls on February 10th. Tourism Coordinator Heath Shelton reported social media
analytics. Director Post also presented samples of an application to Oklahoma Municipal League to be a
host city for a training event.
Requests/comments from members of the Convention and Visitor Board. Chairman Monahan
reported on results from the digital ad. He reminded Commissioners that the February meeting would
consist heavily of applications for event support and the Red Bud Award application packet.
Adjournment. Chairman Monahan moved to adjourn. Commissioner Raines seconded the motion.
Meeting adjourned at 7:06 p.m.

Hotel/Motel Tax Fund #45
as of February 21, 2018
FY 2014-2015
Year End
Account

FY2015-2016
Year End

FY2016-2017
Year End

Annual
Budget

Description

FY2017-2018 Budget Year
Encumbered
Unencumbered
Balance
Balance

Remaining
Budget

YEAR BEGINNING FUND BALANCE (Unbudgeted) 10-01
Tourism ►
Parks ►
Admin Fee ►
REVENUES
45-00-00-5401
Budgeted Fund Balance
45-00-00-5417
Administrative Fee
45-00-00-5418
Interest Income
45-00-00-5453
Donations
45-00-00-5470
Tourism Advertising
45-00-00-5516
66.67% Tourism
45-00-00-5517
33.33% Parks

$55,153.24
$3,622.60
$40,840.22
$10,690.42

$81,355.47
$28,842.48
$32,514.97
$19,697.03

$0.00
$8,492.99
$205.51
$0.00
$0.00
$109,305.91
$54,644.95

$0.00
$8,440.66
$272.73
$6,500.00
$0.00
$117,376.84
$57,206.30

$52,959.36
$9,888.81
$297.89
$0.00
0
$127,765.31
$63,874.22

$0.00
$9,500.00
$175.00
$0.00
$1,200.00
$120,339.00
$60,161.00

Total Hotel/Motel Tax Fund Revenues

$172,649.36

$189,796.53

$254,785.59

$191,375.00

$0.00

$40,308.52
$22,998.52
$17,310.00

$81,497.00
$48,217.00
$33,280.00
$960.00
$0.00
$2,748.00
$6,233.00
$3,687.00
$2,546.00
$7,391.00
$750.00
$273.03

$18,313.60
0.00%
$16,249.60
$31,967.40
66.30%
$2,064.00
$31,216.00
93.80%
$480.00
$480.00
$0.00
$0.00
$950.94
$1,797.06
65.40%
$1,426.19
$4,806.81
77.12%
$1,268.31
$2,418.69
65.60%
$157.88
$2,572.55
$4,818.45
65.19%
$189.28
$30.00
$530.72
70.76%
$189.28 ◄ Meal Reimbursement for Social Media Marketing, New Supervisors

$63,753.00
$35,826.00

$21,710.68

$38,162.00

$7,244.46

EXPENDITURES
45-45-00-6010

45-45-00-6012
45-45-00-6011
45-45-00-6020
45-45-00-6028

45-45-00-6032
45-45-00-6048

Salaries/Wages

$0.00

$111,410.70
$19,247.15
$73,999.23
$18,164.32

YTD
Actual

►
Parks ►

Tourism
Parks
Technology Allowance
Overtime
Pension/Civilian
FICA/Medicare Tax
Tourism
Parks
Employee Health Insurance
Professional Development

Tourism

Parks

$0.00
$0.00

Tourism

$0.00
►
►
Tourism ►
Tourism

Parks

$0.00

►
►

$1,308.00
$1,133.99
$3,166.80
$1,570.87
$1,595.92
$2,824.70
$908.02
$5.87
$20.00
$80.25
$84.90
$597.00
$75.00
$45.00

Total 6000- Personal Services

$0.00

$80,965.68
$31,538.69
$21,154.49
$28,272.50

◄ Marketing Places Book
◄ Marketing on a Budget Webinar
◄ Ponca City Site Visit mileage
◄ U of MN Tourism Devel. Book
◄ Registration for Social Media Marketing (H, A), New Supervisors Trainings
◄ Red Carpet Country Conf.
◄ Lt. Gov. Travel & Tourism Summit Registraion

$49,650.03
►

45-45-00-6123

Marketing Supplies
Territorial Christmas
89ers Celebration
Guthrie America Partnership
Lazy E Sponsorship
1st Capital Pro Rodeo/Wounded Warrior
Guthrie Escape

►
►
►
►
►
►

$84,782.61
$2,000.00
$2,000.00
$1,500.00
$7,500.00
$1,000.00
$2,000.00

$84,109.52
$499.00
$450.00
$0.00
$10,000.00
$0.00
$1,500.00

$48,447.68
$3,275.00
$5,205.34
$4,900.58
$1,675.00
$10,000.00
$7,200.00

◄ 2017 OK Travel Guide Ad
◄ Advertising
◄ Promotion/Giveaways
◄ Sundance Festival
◄ Lazy E
◄ Street Banner Design & Print

Advertising ►
Promotion/Giveaways ►
Sundance Festival ►
Frontier Country Mkt ►

$0.00
$0.00
$5,657.50
$3,842.50
$43.82
$131.18
$0.00
$0.00
$1,200.00 ◄ TravelOK Guide Listing Sales(FY18)
$71,664.34
$48,674.66
$35,826.73
$24,334.27
$114,392.39

$177.21
$1,684.38
$975.00
Lazy E ►
$400.00

$0.00

$16,603.64
$5,575.00
$129.00
$10,000.00

$76,982.61

0.00%
40.45%
74.96%

40.45%
40.45%
100.00%

$46,819.13

73.44%

$14,313.90

37.51%

OIBF (Bluegrass)
Make Guthrie Weird
Guthrie Chamber of Commerce
Sports Museum
Pollard Theater
NLBRA National Finals Rodeo

►
►
►
►
►
►

Total 6100- Materials & Supplies
45-45-00-6308

Printing

45-45-00-6342

Special Events

$2,000.00
$15,000.00
$30,193.00
$0.00
$0.00
$0.00

$2,500.00
$0.00
$0.00
$2,000.00
$3,500.00
$120.00

$456.00
$3,500.00
$2,328.59
$200.00
$5,006.49
$297.70
$1,802.98
$2,500.00
$100.00

$14,313.90

37.51%

$56.99

$0.00

$0.00

$75.00

$0.00

$0.00

$75.00

100.00%

$29,089.17
$2,000.00
$2,000.00
$5,000.00
$1,500.00
$1,639.00
$16,950.00

$30,584.28
$8,000.00
$3,000.00
$0.00
$1,500.00
$2,500.00
$5,848.00
$1,736.28
$4,000.00
$0.00
$2,000.00
$2,000.00

$9,500.00
$7,000.00

$0.00

$8,500.00

47.22%

$1,157.54

$5,163.15

64.54%

52.69%

Red Brick Nights ($6500 donations)

►
►
►
►
►
►

45-45-00-6373

Professional Services

$0.00

$10,075.00

$0.00

45-45-00-6395

Conventions/Tradeshows

$0.00

$0.00

$1,242.57
$65.00
$46.14
$525.00
$341.43
$265.00

Park Improvements

$168.00
$44.32
$16,603.64

OKJRH Rodeo Assoc. Border Bash

45-45-00-6545

►
►

$7,244.46

1st Capital Pro Rodeo/Wounded Warrior

►

$1,000.00

$38,162.00

89ers Celebration

Pool Improvements

►

899.64

$48,447.68

$0.00

Paddock Enterprises - pool improvements

$1,750.00
$1,045.55

$84,109.52

NLBRA Natl Finals Rodeo

45-45-00-6509

►
►

$84,782.61

Territorial Christmas

Total 6300 Other Services & Charges

◄ Membership Dues (Frontier Country, OTIA, RedBud)
◄ Pollard Sponsorship
◄ Territorial Capital Sports Museum Sponsorship
◄ New Logo
OTRD/TravelOK
◄ Brochure Printing
Brochure Printing
◄ Domain Name (website) visitguthrieok.com; Wix renewal
◄ Digital Camera + Lens Kit
◄ OIBF - Advertising C. Neal Calf Roping Reimbursement
◄ Drugstore Museum Sponsorship
Fall Hay Bales (1/2)
Business Cards - Andrea & Heath

$18,000.00
◄ Territorial Christmas
Territorial Christmas ►
◄ 89ers Celebration
◄ NLBRA Natl Finals Rodeo
◄ OKJRH Rodeo Assoc. Border Bash
◄ Military Veterans Rodeo
Military
Production
Veterans Rodeo Productions ►
◄ Red Brick Nights
◄ July Fireworks Insurance
◄ Guthrie Escape
◄ OIBF (Bluegrass) - from Marketing
◄ Chris Neal's Rising Stars Calf Roping
◄ Chris Neal's Future Stars Calf Roping

$2,500.00

$0.00

$8,000.00
OK Teen Book Con
Booth Display Materials ►
OK Tourism Travel Shows ►
Travel Reimbursements ►

◄ OTIA Day at the Capitol
◄ Booth Display Materials
◄ OK Tourism Travel Shows
◄ Travel Reimbursements
◄ OTIA Conference & Red Bud Awards

$1,679.31
$484.15
$1,020.16
$175.00

$1,157.54

$56.99

$39,164.17

$31,826.85

$26,075.00

$11,179.31

$1,157.54

$13,738.15

$21,490.00
$21,490.00

$0.00

$0.00

$0.00

$0.00

$0.00

$0.00

$28.32

$14,162.22
$13,800.00
$362.00

$95,665.06
$39,397.36
$5,670.00
$427.70
$41,328.00

$15,559.00

$0.00

$0.00

$15,559.00

◄ P-Card Purchases
◄ Fencing at Parks
◄ Hurley Plumbing
◄ Highland Parking

100.00%

45-45-00-6546

Lake Improvements
►
Hurley Plumbing ►
Brown Transportation - Gravel ►
P-Card Purchases

Total 6500 Capital Outlay
45-45-00-6900

Transfer to General Fund

Total 6900 Transfers

Total Hotel/Motel Tax Fund Expense

YEAR ENDING FUND BALANCE (Unbudgeted) 09-30

$40,089.13
$29,412.00
$860.00
$9,817.00

$1,745.39
$1,260.00
$485.00

$954.60

$12,000.00

$45.00

$0.00

$11,955.00

99.63%

$61,607.45

$15,907.61

$96,619.66

$27,559.00

$45.00

$0.00

$27,514.00

99.84%

$0.00

$20,560.00

$5,761.03

$0.00

$20,560.00

$5,761.03

$146,447.05

$159,741.30

$232,305.25

$155,549.00

$40,134.45

$17,761.18

$55,566.05

35.72%

$81,355.55

$111,410.70

$34.00 ◄ due to Hotel/Motel Fund
$80,965.68

XXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXX
Parks ►
Tourism ►
Admin ►
Total

$61,607.45
$84,839.60
$0.00
$146,447.05

$15,907.61
$133,833.69
$10,000.00
$159,741.30

$116,833.58
$115,471.66
$0.00
$232,305.24

Available Funds
Unbudgeted Beginning Balance
Budgeted Fund Balance
YTD Actual Revenue
YTD Actual Expense
Encumbered Balance
Available Funds

$31,538.69
$0.00
$71,664.34
$103,203.03
$40,134.45
$17,761.18
$45,307.40

Event/Organization
89ers Celebration
Border Bash
Chris Neal's Calf Roping

FY15
$2,000
$0
$0

FY16
$2,450
$1,500
$0

FY17
$3,000
$1,500
$4,000

FY18

Notes

*$0 *$1000 from marketing for
hotel reimbursement

Guthrie Escape
July Fireworks
NLBRA
OIBF/Bluegrass
Red Brick Nights
Territorial Christmas
Wounded Warrior Pro Rodeo/MVRP

$2,000
$0
$0
$0
$0
$2,000
$1,000

Remaining balance of Special Events line item:
Total Available Funds:

$1,500
$0
$5,120
$2,500
$16,950
$2,499
$1,639

$4,000
$1,736
$0
$2,500
$5,848
$8,000
$2,500

$7,000 for marketing/advertising
$2,500 for insurance & advertising
$8,500 as of 02/21/2018
$45,307 as of 02/21/2018, revenue & unbudgeted fund bal.
$13,769 as of 02/21/2018, revenue only

City of Guthrie Convention & Visitor Board/
City of Guthrie Tourism Department

Event Support Policy Statement
The goal of the Event Support Program is to assist entities with the promotion of projects and events that “promote
general interest in and for the City of Guthrie, to improve conditions of all types of businesses in and around Guthrie, by
increasing visitors and tourism in Guthrie; to promote Guthrie as a meeting place, athletic venue and overnight visitor
destination...[and to solicit] visitor attractions, events, tourism, conferences, conventions and meetings in the City of
Guthrie” (Ordinance No. 3263).
Applicant must demonstrate the economic impact of their project or event through overnight stays, sales tax generation,
etc., and will only be provided funding in return for acknowledgement of sponsorship or other marketing benefits.
Applicants should demonstrate how the support from the City of Guthrie Tourism Department will make the project or
event self-supporting. Event Support funding from the City of Guthrie is not intended to be a source of permanent
funding.
Individuals or groups who wish to apply for assistance are required to submit the following and meet the following criteria
for consideration:
1. Application for Event Support, including budget, W-9 and related documentation
2. Promotional and/or Advertising Plan and/or Materials
3. Applications are accepted quarterly, and MUST BE RECEIVED IN FULL by the first week of November, February,
May, and August for review at that month’s CVB meeting - the 3rd Monday of the month beginning at 5:30 p.m.
at City Hall. The maximum amount that may be requested annually by one organization for event support is
$5,000. This amount does not include money for advertising or promotional packages purchased by the Guthrie
Tourism Department.
4. Applicants are required to attend the Convention and Visitor Board meeting to make a brief presentation and
answer questions at the time their application is reviewed, utilizing the Tourism Project/Event Evaluation Score
Sheet.
Once an application for Event Support has been approved by the Convention and Visitor Board (CVB), 50% of the
award will be paid to the applicant/organization unless an exception has been granted by the City Manager. Upon
receipt of the post-event report within 90 days of the event, if the applicant/organization has met the requirements
set by the CVB, the remaining 50% of the award will be paid to the applicant/organization in the form of a
reimbursement. The post-event or post-project report must include a final budget of expenditures and revenues and
a descriptive breakdown of how the event/project directly produced revenue from tourism activities in Guthrie.
All advertisements and promotional materials for an event or project supported by the Guthrie Tourism Department
must use the Guthrie Tourism Department logo.
The Applicant and/or Event Producer/Organization agrees to defend, indemnify, and hold the City of Guthrie Tourism
Department and the Guthrie Convention and Visitor Board, its members, staff, and partners harmless for all losses,
damages, claims, or judgments, executions, actions or demands whatsoever resulting from the applicants actions or
inactions as a result of the event or project.
Failure to comply with these provisions may result the application or future applications being denied.
6

City of Guthrie Convention & Visitor Board/
City of Guthrie Tourism Department

Tourism Project/Event Evaluation
Score Sheet
Event/Project Name
Event/Project Date(s)
Event Planner/Representative’s Name(s)
Contact Information
Award Metrics:
1. Does this project/event result in bringing “out of city” residents into Guthrie?

Points
Possible
15

2. Does this project/event have a timeline that would typically result in an individual
consuming one or more meals while attending the event?

15

3. Is this project/event likely to generate overnight stays in Guthrie?

20

4. Is this project a “new” activity, or an existing activity?

New = 5
Exist. = 2

5. What percentage of the total project budget is being requested to be provided by
Guthrie CVB/Tourism Department?

<30% = 10
>30% = 5

6. If this project/event is recurring, has the project/event requested financial
assistance in the past? For 0-3 years? 4-7 years? 8+ years?

0-3= 10
4-7 = 5
8+ = 0
Non = 5
For = 2

7. Is the project/event produced by a non-profit/not-for-profit? For profit?
8. Has the applicant agreed to meet the marketing/advertising requirements for
sponsorship (logo use, brochure distribution, etc.)? Are extra benefits offered?
9. Will the event require significant use of City staff and/or City resources that are not
reimbursed?
10. Was the event form turned in with all supplemental materials by the deadline?

Points
Awarded

Extra = 10
Yes = 5
No = -100
Yes = 0
No = 5
Yes = 5
No = 0

Total Score (Out of 100)

5

***THIS PAGE FOR INTERNAL USE ONLY***
Event Name:
Approved (Amount

)

Denied

Comments

Convention & Visitor Bureau Chairperson

Date

City Manager

Date

Date Application Received:
Date Presented to CVB:
W-9 Received?

Y

/

Exclusive Use Form Received?

N
Y

/

N

/

Not Applicable

Services Requested (circle all that apply):

Police

Other(describe):

Barricades/Cones

Approved?

Fire/EMS

Y

/

N

Date:

Y

/

N

Date:

Water
Trash

Electricity

Purchase Order Number:

Post-event Report Received?
Date of Check Requested

1st 50%

2nd 50%

7

Received 12/26/2017 A.P.

Received
01/16/2018
by A. Post

Application for Event Support
For consideration, submit completed application (including all appropriate documentation AND Organization’s W-9) to:
Guthrie Tourism Department, 101 N. 2nd St., Guthrie, OK 73044
Applications are accepted quarterly, and MUST BE RECEIVED IN FULL by the first week of November, February, May,
and August for review at that month’s CVB meeting - the 3rd Monday of the month beginning at 5:30 p.m. at City Hall.
The maximum amount that may be requested annually by one organization for event support is $5,000. This amount
does not include money for advertising or promotional packages purchased by the Guthrie Tourism Department.
Applicant Information
Amount Requested
Project/Event Name

$2500.00

Federal ID

81-1493763

Check Payable To Future Stars

Future Stars Calf Roping

Event Website/ Social Media www.risingstarscalfroping.com/risingstars-futurestarscalfroping
Name of Organization Chris Neal’s Events
Is Host Organization (circle one)

For-Profit

or

Non-Profit

Other:

Organization Website / Social Media Same as above
Event Planner/Representative’s Name(s) Chris Neal
Contact Address 113314 S 4730 Rd
City Muldrow

State OK

Phone (479) 462-7275

Email chris@risingstarscalfroping.com

Zip 74948

Event Information
Dates of Project/Event May 25, 26, 27, & 28 2018
Beginning and Ending Times (include daily times if event is over multiple days):

Begin 8AM each day
End at approx. 10PM each day
Brief Description of Project/Event

Youth calf roping event with four age divisions for both boys and girls,

combined with a professional level calf roping, and open ladies breakaway roping. Along with
Cowboy Trade Show each day, etc.

Is the event (choose one):

Public

Cost to attend?

Require an Entry Fee/Ticket

Free

or

Private
Some Activities Free/Some For Fee

Other (please describe)
Number of Years Previously Held

Date of Last Event May

5

Number of Attendees Last Event* 3,000
Facility of Last Event

26-29, 2017

Location of Last Event (City/State)

Guthrie, OK

Lazy E Arena

Economic Impact
Anticipated Attendance* 3,000
Estimated Overnight Stays 125 room
*If event is a new event, estimate this number based on similar events and provide documentation.
Local Hotels Used, including Host Hotel

nights

Sleep Inn & Hampton Inn

Average Distance to be traveled by Attendees:
Under 30 Miles

30 to 60 Miles

120-180 Miles

Over 180 Miles

Marketing and Promotion Plans for Event Print ads in all national rodeo magazines. Mail-out over 1500 entry forms/flyer.
Event website updated all year. Facebook & Instagram page with over 11,500 followers. RFD-TV & Ride-TV advertising.
Event Programs.
Text

Budget: Submit a projected budget, including promotion and/or advertisement, for the proposed event/project.
PROJECTED REVENUES (examples: private sponsorships, corporate sponsorships, fundraising events, etc.)
INCOME

Event Sponsors & Vendors
Contestant Entry Fees & Office Charge

$65,000
$131,000

Entrance Gate Ticket Sales
Merchandise Sales

$11,300
$2,700

ITEM/CATEGORY (examples: TV Advertising, Rentals, Services, etc. Attach additional pages if necessary)

EXPENSE

Contestant Payout & Livestock Charge
Contract Labor & Equipment Rental
Print Advertisement

$125,000
$33,000
$8,000

Awards & Prizes
Postage & Shipping
Event Programs & Merchandise
Employee Hotel Rooms

$22,000
$1,500
$6,500
$3,000
$199,000

TOTAL COST

2

What percentage of the total projected budget is being requested to be provided by Guthrie CVB? 1.25%
Please provide any additional comments clarifying how funds will be used (attach quotes for related expenses) and
explain how your event will enhance Guthrie as a travel destination This is a family oriented event held annually on
Memorial weekend and has become one of the most well known calf roping events across the country. Hundreds of

state and out-of-state families and friends travel destination. Much economic growth will be generated through the use
of hotel stays, restaurants, shopping, and gas stations because of this event.

Have you submitted or do you intend to submit an Exclusive Use request or Special Event (alcohol sales/consumption)
Permit form? (funding may be approved subject to approval of the Exclusive Use request)
Yes / No
Submission Date or Intended Submission Date, if applicable
Do you agree to use Guthrie’s Tourism logo on all print and digital advertising, including website and social media?
Yes / No
Do you agree to allow Guthrie CVB/Tourism Department to distribute brochures at your event/project?

Yes / No

Do you agree to provide a post-event report within 90 days following the event/project? 50% of the funding will be
withheld until the receipt of a complete post-event report. Exceptions may be made through approval of the City
Manager on a case by case basis:
Yes / No

Post Event Report must include:
Proof of display of Guthrie logo on event’s print, website, and social media coverage, including copies of each
print promotion and screenshots of website and social media coverage
Copies of receipts for services or goods for which funding was approved
Estimated attendance
Estimate of number of local hotel rooms used (within Guthrie City limits) & number of overnight stays
Final Budget (income and expenses)
By signing, I agree that I have read all of the above and provided accurate information to the best of my ability. I
understand that 50% of the sponsorship will be awarded upon approval of this application and 50% will be awarded
upon receipt of the post-event report and proof of fulfillment of the terms of this agreement, including use of logo and
distribution of brochures, unless exception has been allowed through the City Manager’s Office. I also understand that
incomplete forms may not be considered until all missing information is received.

Signature of Applicant

Printed Name

Chris Neal

Date

1-20-2018

Title Owner/Producer
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Post-Event/Project Report
Event/Project Name:
Event/Project Dates:
Budget: (Attach additional pages if necessary)
REVENUES (examples: private sponsorships, corporate sponsorships, fundraising events, etc.)

ITEM/CATEGORY (examples: TV Advertising, Rentals, Services, etc.)

INCOME

EXPENSES

TOTAL COST

What percentage of the total final budget was provided by Guthrie CVB?
Number of Attendees

Number of Local Overnight Stays

Supplemental Materials:
Proof of display of Guthrie logo on event’s print, website, and social media coverage, including copies of each
print promotion and screenshots of website and social media coverage
Copies of receipts for services or goods for which funding was approved
Date Submitted:
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City of Guthrie Convention & Visitor Board/
City of Guthrie Tourism Department

Tourism Project/Event Evaluation
Score Sheet
Event/Project Name
Event/Project Date(s)
Event Planner/Representative’s Name(s)
Contact Information
Award Metrics:
1. Does this project/event result in bringing “out of city” residents into Guthrie?

Points
Possible
15

2. Does this project/event have a timeline that would typically result in an individual
consuming one or more meals while attending the event?

15

3. Is this project/event likely to generate overnight stays in Guthrie?

20

4. Is this project a “new” activity, or an existing activity?

New = 5
Exist. = 2

5. What percentage of the total project budget is being requested to be provided by
Guthrie CVB/Tourism Department?

<30% = 10
>30% = 5

6. If this project/event is recurring, has the project/event requested financial
assistance in the past? For 0-3 years? 4-7 years? 8+ years?

0-3= 10
4-7 = 5
8+ = 0
Non = 5
For = 2

7. Is the project/event produced by a non-profit/not-for-profit? For profit?
8. Has the applicant agreed to meet the marketing/advertising requirements for
sponsorship (logo use, brochure distribution, etc.)? Are extra benefits offered?
9. Will the event require significant use of City staff and/or City resources that are not
reimbursed?
10. Was the event form turned in with all supplemental materials by the deadline?

Points
Awarded

Extra = 10
Yes = 5
No = -100
Yes = 0
No = 5
Yes = 5
No = 0

Total Score (Out of 100)

5

City of Guthrie Convention & Visitor Board/
City of Guthrie Tourism Department

Event Support Policy Statement
The goal of the Event Support Program is to assist entities with the promotion of projects and events that “promote
general interest in and for the City of Guthrie, to improve conditions of all types of businesses in and around Guthrie, by
increasing visitors and tourism in Guthrie; to promote Guthrie as a meeting place, athletic venue and overnight visitor
destination...[and to solicit] visitor attractions, events, tourism, conferences, conventions and meetings in the City of
Guthrie” (Ordinance No. 3263).
Applicant must demonstrate the economic impact of their project or event through overnight stays, sales tax generation,
etc., and will only be provided funding in return for acknowledgement of sponsorship or other marketing benefits.
Applicants should demonstrate how the support from the City of Guthrie Tourism Department will make the project or
event self-supporting. Event Support funding from the City of Guthrie is not intended to be a source of permanent
funding.
Individuals or groups who wish to apply for assistance are required to submit the following and meet the following criteria
for consideration:
1. Application for Event Support, including budget, W-9 and related documentation
2. Promotional and/or Advertising Plan and/or Materials
3. Applications are accepted quarterly, and MUST BE RECEIVED IN FULL by the first week of November, February,
May, and August for review at that month’s CVB meeting - the 3rd Monday of the month beginning at 5:30 p.m.
at City Hall. The maximum amount that may be requested annually by one organization for event support is
$5,000. This amount does not include money for advertising or promotional packages purchased by the Guthrie
Tourism Department.
4. Applicants are required to attend the Convention and Visitor Board meeting to make a brief presentation and
answer questions at the time their application is reviewed, utilizing the Tourism Project/Event Evaluation Score
Sheet.
Once an application for Event Support has been approved by the Convention and Visitor Board (CVB), 50% of the
award will be paid to the applicant/organization unless an exception has been granted by the City Manager. Upon
receipt of the post-event report within 90 days of the event, if the applicant/organization has met the requirements
set by the CVB, the remaining 50% of the award will be paid to the applicant/organization in the form of a
reimbursement. The post-event or post-project report must include a final budget of expenditures and revenues and
a descriptive breakdown of how the event/project directly produced revenue from tourism activities in Guthrie.
All advertisements and promotional materials for an event or project supported by the Guthrie Tourism Department
must use the Guthrie Tourism Department logo.
The Applicant and/or Event Producer/Organization agrees to defend, indemnify, and hold the City of Guthrie Tourism
Department and the Guthrie Convention and Visitor Board, its members, staff, and partners harmless for all losses,
damages, claims, or judgments, executions, actions or demands whatsoever resulting from the applicants actions or
inactions as a result of the event or project.
Failure to comply with these provisions may result the application or future applications being denied.
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***THIS PAGE FOR INTERNAL USE ONLY***
Event Name:
Approved (Amount

)

Denied

Comments

Convention & Visitor Bureau Chairperson

Date

City Manager

Date

Date Application Received:
Date Presented to CVB:
W-9 Received?

Y

/

Exclusive Use Form Received?

N
Y

/

N

/

Not Applicable

Services Requested (circle all that apply):

Police

Other(describe):

Barricades/Cones

Approved?

Fire/EMS

Y

/

N

Date:

Y

/

N

Date:

Water
Trash

Electricity

Purchase Order Number:

Post-event Report Received?
Date of Check Requested

1st 50%

2nd 50%
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Attachment #1 Economic Impact Formula
Number of Contestants
x4 people
x show days + move in/out days.
Equals total People X $150.00*** per diem
Contestants Annual Direct Spending X circulation
Factor of 4
Annual Economic impact per show

*1300
5200
10
52000
7,800,000

**1170
4680
10
44000
7,020,000

$ 31,200,000.00 $ 28,080,000.00

*Projected 2018 contestants
** Actual 2017 finals contestants
***Per Diem is based on Equine industry standards.
Finals Income

FINALS EXPENSE
TV Production

30,000.00

FINALS REVENUE

Sponsor Commission

17,777.41

Sponsors

Activity fee

5,999.50

Ice Sales

insurance

3,978.10

Tickets

8,161.03

Program (sheet 2)

Vendor

172,379.00
8,752.00
29,560.07
9,752.01

Rodeo Production

10,000.00

Contestant fees

Jumbo / Montex

33,000.00

Jackpot

80,766.94

Vendor Booths

29,244.10

HD Video Jody Duggan

9,000.00

Mercandise

58,389.00

Camping & stalls fees

Hotels

32,582.00

Helper Passes

208,589.59

542,626.08
35,117.56

Onsite security

5,490.00

Practice Pen

Finals program

6,854.31

Grants

34,964.39

Finals Office Staff

3,290.00

Merchandise

85,001.42

Camping and stalls

304,040.70

Fuel

1,324.96

Contract labor

66.287.50

Advertising and Promotion

217,722.22

Jackpot

95,433.47

Finals Supplies

8,766.82

Ice costs

8,400.00

Printing expense

12,919.68

Rent finals Lazy E

213,025.18

Stock Feed and Shavings expense
Total FINALS EXPENSE

Golf Cart

5,787.89
34,964.39

11,633.00

Awards

Stock Contract

Donations

3,050.00

79,734.00
9,430.33
1,186,951.71

Total Finals INCOME

1,280,555.44

May 15, 2018
Oklahoma City

Oklahoma History Center

** Pricing details have not been released yet for the 2018 Oklahoma
Conference on Tourism & Awards banquet, but we spent $265 in 2017.

Recognizing Oklahoma Tourism Attractions,
Destination Marketing Organizations and Journalists
for their outstanding efforts to serve and promote
Oklahoma’s tourism industry.

General Rules & Deadlines
Eligibility

The RedBud Awards are open to all Oklahoma tourism entities, and entries should represent
tourism and/or travel opportunities in Oklahoma. Last year’s Redbud winners are not eligible to enter in the same category they won at the RedBud Awards Program in May 15, 2018.
Merit Award winners may re-enter any category.

Contest Period and Deadlines

Entries must have been produced, published, broadcast or held between January 1, 2017,
and December 31, 2017. Entries must be postmarked or hand-delivered to the Oklahoma
Travel Industry Association by 5 p.m. March 2, 2018. Absolutely no extension will be made
to this deadline due to judging schedules.

Entry Fees

Payment/purchase orders MUST accompany all entries. Checks should be made payable to
OKLAHOMA TRAVEL INDUSTRY ASSOCIATION. Any entry submitted without payment or
purchase order will be disqualified. Entry fees are $25 per category entered. Any payments
made by credit card will be processed by The Oklahoma Restaurant Association.

Recognition of Winners

Winners will be announced during a special awards gala on May 15, 2018 at the Oklahoma
History Center, 800 Nazih Zahdi Dr., Oklahoma City. Please contact OTIA at 405-942-1121
or register online at www.OTIA.info to make reservations for the awards banquet. Finalists
will be notified a minimum of two weeks prior to the awards presentation. Winning entries
will be recognized in the Oklahoma Travel Industry Association’s monthly newsletter and
website, and in a statewide press release. Entries will be displayed during the banquet and
can be picked up at the conclusion of the evening. Any entries not picked up the evening
of the event will be disposed of.

Redbud Award Categories

Entries must have been produced, published, broadcast or held between 1/1/17 and 12/31/17

a. Outstanding Agritourism Attraction

Agritourism attractions that have made marked
improvements in facility, have a strong entertainment
and/ or educational value, marketing and public
relations as well as contribute to the overall tourism
industry. Lodging facilities with agri- tourism activities
on-site will be considered for this award.

b. Best Social Media Campaign

Any use of social media and web 2.0 applications for
marketing or promotional purposes, including social
media such as Facebook, Twitter, FourSquare, Flickr and
YouTube, bookmarking sites like Digg and Reddit, or
any other applicable web 2.0 application. Entries are to
be judged based on quality and effectiveness of
message, best use of available resources, creativity, and
overall outcome of social media campaign.

c. Tourism Organization of the Year

Entries will be evaluated on the overall performance of
the destination marketing organization (i.e. Chamber of
Commerce, CVB, multi-county organization). Entries
should show demonstrable accomplishments through
effective tourism marketing (advertising, promotions,
public relations, etc.) with best strategic use of available
budget. Nominations should show creativity in design,
development and implementation of any projects cited.
While nominations can include the history and growth
of an organization, the emphasis must be on projects or
programs developed or implemented during calendar
year.

d. Best Brochure or Publication

Publications will be judged on use of graphics, creativity,
copywriting, photography, layout, design, overall
appearance, and quality and effectiveness of message.
One award will be given for each of the following
categories:
• tri-fold or single sheet brochure
• best booklet 10 pages or less
• best booklet 11 pages or more
Include budget allocated for each brochure/publication
and distribution techniques of publications. Books are
not eligible for entry.

e. Best Overall Marketing Campaign

Any combination of the following: print/broadcast
advertising, marketing plans, fulfillment efforts, press
releases, media relations, other promotional efforts.
Creativity, campaign strategy and cohesiveness,
effectiveness based on goals and results, media
coverage, and use of budget will be evaluated. Please
include marketing plan, budget, press clippings, video
clips in DVD format or CDs/audiocassettes of media
coverage if available.

f. Best Website

Websites that are user-friendly and effective,
demonstrate creativity, provide visual appeal, are
appropriate for target audiences, and achieve goals.
Please include web address and sections to visit.		

g. Best Partnership

Best use of a partnership or collaboration to
significantly promote an area, attraction or event.
Creativity in soliciting partnership and effective use of
sponsorship dollars will be evaluated. Include an
analysis of how partnership was solicited, how money
was used, and what was accomplished through
cooperative efforts that may not have been attainable
for a single organization working alone.

h. Outstanding Attraction

Attractions that have made marked improvements in
facility, have a strong entertainment and/or educational
value, marketing and public relations as well as
contribute to the overall tourism industry. Lodging
facilities are not eligible for entry.

i. Outstanding New Attraction

Includes attractions that have been in existence for
three years or less. Entertainment and/or educational
value, marketing and public relations, and overall
contribution to tourism industry are evaluated.

j. Outstanding Temporary Exhibit

Any exhibit displayed on a temporary basis (one year
or less). Exhibit demonstrates creativity/uniqueness,
effective marketing and/or public relations, and any
enhancements made to exhibit since initial display.

k. Outstanding Event

Any festival, fair or celebration that presents a
creative and unique activity, utilizes effective
marketing and public relations strategy, and
demonstrates any improvements or enhancements
from previous years. Conferences are not eligible.

l. Outstanding New Event

Any festival, fair or celebration (in existence three
years or less) that presents a creative and unique
activity, utilizes effective marketing and public
relations strategy, and demonstrates any improvements
or enhancements from previous years. Conferences are
not eligible for entry.

m. Outstanding Media Coverage

Any recently published feature story on travel and
tourism opportunities in Oklahoma. One award may be
given in each media category: radio, television, online
and newspaper. Include one copy of published article/
tear sheets, CD or DVD. Oklahoma travel articles
appearing in publications/outlets outside the state are
eligible.

n. Outstanding Lodging Property

Includes hotels, motels, beds and breakfasts, guest
ranches, cabins and other lodging properties that go
above and beyond in customer service, unique
amenities, creative or niche marketing, and other
positive contributions to Oklahoma’s tourism industry.

Judging & Selection Criteria

Tourism professionals from across the region will judge the RedBud Award entries. Judges will use a
total point rating process to establish winners. Awards for each category may include a RedBud Award
and/or a Merit Award. However, if sufficient points are not accumulated by any entrant in a category,
no awards may be given in that category. The decision of the judges is final.
As applicable, entries will be judged on their effective use of the funds budgeted for that project or
campaign.
In the event of a tie, all winners with equal score totals will receive an award. Judges may award
honorable mentions at their discretion. The Oklahoma Travel Industry Association will verify
legitimacy of all entries prior to award presentation.
All Tourism Award categories (Outstanding Event, New Event, Attraction, New Attraction,
Agritourism Attraction and Temporary Exhibit) will also be judged on customer service, attendance
as compared to previous years, marketing (include plan and budget), media relations (include press
releases, clippings, video clips, CDs, etc.), industry/ community relations, accessibility, variety of
audiences reached, value for cost of admission, group tour relations (if applicable), and effective use
of budgeted funds. Entries may be prepared in-house or by the organization’s advertising agency,
public relations firm or other vendor.

Entry Notebook Requirements

Each entry must be submitted separately and must be limited to one hardcover, stiff-spine, three ring
clearview* binder no more than three inches thick. The binder should be free of lettering, labels,
drawings, or other artwork. The front cover pocket of each entry should contain a completed entry
form.
*Front panel, clear-view pockets are used in the judging process to hold identifying entry
and judging forms.
T-shirts, videos, and folded posters may be placed and secured in plastic sleeves and
included in the binder. Items too large to submit may be photographed and placed in the binder. Do
not send any loose items.
Please keep entry summaries to two pages no larger than 8.5” by 11” with 1-inch margins
all around, and font size no smaller than 12 pt. Please summarize your efforts when
compiling entry information and examples.
If entering more than one category, provide materials and documentation for each separate entry.
All entries must meet the above requirements to be eligible for consideration.

Entry Checklist
______
______
______
______
______
		
		
		

Completed Entry Form
Entry Summary
Entry Fee Payment or P.O.
Binder of Support Materials per Instructions
Submit Entry by 5:00 p.m on March 2 to:
Oklahoma Travel Industry Association
Redbud Awards c/o Jillian Bishop
3800 N. Portland, Oklahoma City, OK 73112

NOTE: Last year’s RedBud winners are not
eligible to enter in the same category they
won last year. Merit Award winners
may re-enter any category.				

Redbud Award Entry Form

Category Name: ____________________________________________________________
Organization’s Total Marketing Budget (if entering categories C, E): ____________________
Total Budget for Project (if entering categories B, D, F, J, K, L): ________________________
Organization/Business Name:__________________________________________________
Person Submitting Entry: _____________________________________________________
Title of Person Submitting Entry: _______________________________________________
What organization/name should be listed on the award if you win: _____________________
Address:____________________ City: _________________ State: ________Zip:_________
Telephone:_____________________ E-mail:______________________________________

If entering categories B, D, E, F, or G, please provide the following information in your
2-page summary:
1.
2.
3.
4.
5.

Name of outside firm or staff member that produced the materials submitted
Target Audience
Purpose/Objective
Collection method for measuring effectiveness
Any information requested in category description

If entering categories A, C, H, I, J, K, L, M, or N, please provide any information requested in the category description.
ALL ENTRIES SHOULD BE MAILED OR DELIVERED BY 5 P.M. ON MARCH 2 TO:
Oklahoma Travel Industry Association.
RedBud Awards c/o Jillian Bishop
3800 N. Portland
Oklahoma City, OK 73112

GUTHRIE HAUNTS
SCAREGROUNDS
2017 Outstanding Attraction

ABOUT GUTHRIE HAUNTS SCAREGROUNDS
The Scaregrounds covers 30,000
square feet of indoor and outdoor
space, and were chosen as the top
overall Haunted/Halloween
attraction in 2016 by
OKHauntedHouses.com.

ABOUT (CONT’D)
They are expanding each
year, and saw record crowds
(~10,300) in the 2017 season.
They also produce a
Valentine’s Day Scare event
called
“My Vexxed
Valentine.”

FACILITY EXPANSION
& IMPROVEMENTS
In 2017, Guthrie Haunts Scaregrounds doubled the size of their attraction
with the purchase of another property adjacent to the original, which they
used to create the new interactive experience “Insomnia.”
Other 2017 additions and
improvements included:
• Expanded parking area
• Addition of a food truck court
• Addition of an area for fire
dancers
& live performers
• Remodel of preexisting
structures for 2017 “carnival”
theme
• Creation of a 40’ movie screen

FACILITIES (CONT’D)

From general construction to fine details,
the Scaregrounds underwent a lot of upgrades in 2017!

ENTERTAINMENT VALUE
According to National Retail Federation,
Americans planned to spend $9.1 billion
on Halloween in 2017, up from $8.4 billion
in 2016, with 23% planning to visit a
haunted attraction.
Admission to each attraction at Guthrie
Haunts Scaregrounds is $15 per person or
$25 for both, with an additional terror
upgrade offered at $5, and $5 off coupons
offered through flyers available at the
Tourism offices, Chamber of Commerce,
and select local businesses.
Each attraction can take up to 30 minutes
to complete for general admission
customers, and around 45 minutes for
upgraded admission customers.

ENTERTAINMENT VALUE (CONT’D)
While guests wait to enter the buildings, they
can enjoy a variety of booths, shops, and live
entertainment, including performances by fire
jugglers, hula-hoopers, actors, and more.

In 2017, Guthrie Haunts also hosted the World
Premier Movie Screening of “Are You Afraid of the
Dark?: A Tribute”, an independent film paying
homage to the popular original 1990’s Nickelodeon
TV series.

MARKETING & PUBLIC RELATIONS
Guthrie Haunts Scaregrounds distributes
flyers offering discount coupons at
all Party Galaxy locations,
Guthrie City Hall & Tourism Office,
Guthrie Chamber of Commerce,
and participating Guthrie businesses.
Owner and manager
John Pagonis
has also forged a lasting
relationship with
Fox 25 TV personality
Malcolm Tubbs,
who often does live broadcasts
from the Scaregrounds.
Guthrie Haunts Scaregrounds is also featured
on the website Uncovering Oklahoma.

MARKETING & PUBLIC RELATIONS (CONT’D)
Guthrie Haunts Scaregrounds
also markets their attractions
through the following
sources:
• Facebook: Guthrie Haunts
• Website:
www.guthriescaregrounds.com
• Groupon
• iHeart Media
• Oklahoma Gazette
• Edmond Sun
and

• Participation in
other events!

CONTRIBUTION TO TOURISM INDUSTRY
Market Segment/
Average Ages 16-35
Demographics:
Income $20,000-55,000
Average Annual
Attendance:
Average Non-local (out of
county) Attendance:
Average Visitor Spending:

Total Annual
Visitor Spending:

10,000 people
55.0%
$30.00/visit

$300,000

REVIEWS, AWARDS, AND ACCOLADES
• Voted #1 Top Overall Attraction by OK Haunted Houses (2016)
• Voted #2 – 2017 People’s Choice Award by Tulsa Haunt Review (Nov. 2, 2017)
• Called “The Most Haunted House to Hit Oklahoma in 30 Years” by
Ashley of www.onlyinyourstate.com, October 19, 2017
• Named “Business of the Month, November 2017” by Support Local
Guthrie Businesses Facebook Group

REVIEWS, AWARDS, AND ACCOLADES (CONT’D)
•

“It was awesome. Waiting in line and getting scared. Entertainment with fire. The scare is bad***. $5 extra they grab you.
The second haunted house is a true story and you will get blood on you in a dark tunnel. We got the whole package.
Very worth it.[…]It’s a must go.” – Erik Estencion

•

“Guthrie was a must-visit haunt on our list since we were here two years ago and absolutely loved it….They’ve made
some fun changes to the house and set up very cool and unique effects (the girl in the mirror – I’ve never seen that; very
cool!). The clowns were all on their A game and had some great dialogue and interactions with us. After the main house
we walked over to their new attraction, Insomnia. This is an interactive experience where you walk through the house
and talk to the characters and occasionally perform tasks. A sign out front says you may get messy but in reality you will
absolutely get messy. […] I can’t wait to see what they do with it in future years and how they’ll really pull it all together.”
– Sara Librandi

•

“First time to come to Guthrie Haunts. We drove one and a half hours to check it out. The drive was worth it! By far the
best Haunted attraction I have been to! Guthrie Haunts will definitely be highly recommended from me, for others to
attend. We did both attractions. The Scare grounds was AMAZING! I usually don't scare to easily but I literally peed my
pants from being so scared. It was perfect though! Insomnia was also a blast! The interactions with the actors and the
little puzzles were enjoyable! We got bloody definitely and had a great time! Can't wait to go again!” – Stephanie East

•

“Entertaining from the moment we entered the parking lot! Intense...excellent actors…everything you would want in a
haunted experience! Thank y’all for a great night...ready for the next Haunt!!!!!” – Candice Ross

