Convention and Visitor Bureau Advisory Board
Cathie Cordis, Justin Fortney, Jeremy Maker, Mike Monahan, Dan Newton, H. C. Patel, Verla Raines
Steve Gentling, Ex-Officio, Sharyl Padgett, Ex-Officio
CONVENTION AND VISITOR BUREAU ADVISORY BOARD MEETING
Monday, January 22, 2018 at 5:30 PM
City Hall – Third Floor Conference Room
101 North Second Street, Guthrie, Oklahoma 73044

1.
2.
3.
4.
5.

Call to order
Public comments
Consider approval of previous minutes from December 18, 2017
Discussion of current financial status
Discussion and possible action to approve up to $200 of marketing funds for creation of a
Valentine’s Day giveaway package
6. Discussion and possible action to approve up to purchase giveaway bags for travel and/or
tradeshows
7. Discussion and possible action to approve staff to spend up to $600 to create a giveaway package
for promotion through Oklahoma Tourism and Recreation Department (TravelOK)
8. Discussion of advertising proposal from Griffin Communications
9. **Discussion and possible action to increase postage cap from $50 to $100 per month for the
Oklahoma Tourism and Recreation Department Brochure Fulfillment program
10. Discussion of marketing materials – marketing brochures, digital tour/products, apps, maps
11. Discussion of Oklahoma Travel Industry Association 2017 Red Bud Awards
12. Discussion of 2017 Guthrie Escape post-event report
13. Staff comments
14. Requests/comments from members of the Convention and Visitor Board
15. Adjournment

**Agenda amended and re-posted at 3:00 p.m. Thursday, January 18, 2018

Agenda posted on the bulletin board in the lobby of City Hall by 5:00 PM on Thursday, January 18, 2018.
The City of Guthrie encourages participation from all its citizens. If participation at any public meeting is
not possible due to a disability, notification to the city clerk at least 48 hours prior to the scheduled
meeting is encouraged to make the necessary accommodations. The City may waive the 48 hours rule if
signing is not the necessary accommodation.

CONVENTION AND VISITOR BUREAU ADVISORY BOARD MEETING
Monday, December 18, 2017
The regular meeting of the Convention and Visitor Bureau (CVB) Advisory Board was posted Thursday,
December 14, 2017, before 5:00 p.m. The meeting was held Monday, December 18, 2017 at Guthrie City
Hall in the 3rd Floor Conference Room.
Members Present:

Mike Monahan
Jeremy Maker

Justin Fortney
H.C. Patel
Steve Gentling, Ex-Officio

Members Absent:

Cathie Cordis

Dan Newton

Staff Present:

Andrea Post

Heath Shelton

Guests Present:

Chris Evans, Guthrie News Page

Verla Raines

Sharyl Padgett, Ex-Officio

Call to Order. The meeting was called to order on Monday, December 18, 2017 at 5:30 p.m. Five board
members were present, and Chairman Monahan declared a quorum.
Public Comments. Guest Chris Evans agreed to speak when the agenda item of interest to them was
discussed.
Discussion of financial status and FY18 Budget. Director Andrea Post explained the spreadsheet
provided, noting a balance of approximately $21,441.24 for marketing supplies (56%), $8,500 for special
events (47%), and $6,320.69 for conventions/tradeshows (79%). She explained that she had already listed
the total $10,000 partnership agreement with Lazy E Arena as an encumbered expense, and that some
one-time expenses for marketing partnerships for Group Travel Trade and American Bus Association with
Oklahoma Tourism and Recreation Department (TravelOK) were included in these first-quarter marketing
expenses.
Discussion and possible action on digital advertising through Guthrie News Page. Guest Chris Evans
with the Guthrie News Page presented information about placement, readership, analytics including
audience and reach, management of the page, platforms, and costs of a digital banner and/or tile
advertisement on the Guthrie News Page. He recommended running a digital ad for three to six months to
gather data, and noted that the months did not have to be consecutive, and that the content for the ad could
change from month to month. Mr. Evans also said that he is willing to run some Facebook promotions, as
well. Commissioner Fortney moved to authorize staff to enter into an agreement with Guthrie News Page
for six months of digital advertising through Guthrie News Page. Vice Chairman Patel seconded the
motion. Motion carried unanimously by those present.
Minutes from November 20, 2017. Commissioner Fortney moved to approve the minutes as presented.
Commissioner Maker seconded the motion. Commissioners Monahan, Patel, Maker, and Fortney voted
aye. Commissioner Raines voted nay (abstain). Motion carried.

Discussion and possible action on 2018 Travel and Trade Shows. Director Andrea Post presented a list
of 2018 travel and trade shows offered through TravelOK and Frontier Country Marketing Association.
She explained that some shows only offered distribution of a brochure, or brochure and one marketing
item, while others offered opportunities to have a booth. She passed out a chart of costs, not including
travel costs, and clarified that brochure printing and shipping costs come from the marketing supplies
budget line item. Commissioners discussed preferences of which shows might provide good return.
Tourism Coordinator Heath Shelton gave positive feedback on media blitz events. Commissioner Fortney
moved to approve up to $2000 in total costs for participation and travel-related expenses to participate in
the listed 2018 travel and trade shows according to staff discretion. Commissioner Maker seconded the
motion. Motion carried unanimously by those present.
Discussion and possible action to approve for staff to purchase up to $800 in logo-imprinted
marketing items. Tourism Director Andrea Post explained that she priced 1000 stickers at $210 and 500
logo-imprinted car phone chargers at $500, and will use the products and trade shows, conferences, events,
and in hotel welcome bags. Vice Chairman Patel moved to approve staff to purchase up to $800 in logoimprinted marketing items. Commissioner Fortney seconded the motion. Motion carried unanimously.
Vice Chairman Patel moved to approve staff to explore the cost of purchasing 1000 logo-imprinted car
phone chargers and purchase these at their discretion. Commissioner Maker seconded the motion. Motion
carried unanimously by those present.
Discussion and possible action on 2018 Frontier Country Marketing Association Membership.
Chairman Monahan noted that this membership was beneficial and necessary. Commissioner Fortney
moved to approve purchasing a membership with Frontier Country Marketing Association for 2018. Vice
Chairman Patel seconded the motion. Motion carried unanimously by those present.
Discussion and possible action on Oklahoma Film + Music Office 2018 Sundance Film Festival
Partnership Proposal. Tourism Director Andrea Post explained that the Oklahoma Film + Music Office
(OF+MO) would be representing Oklahoma at Sundance Film Festival again in 2018, and had offered an
opportunity to sponsor their involvement through an in-kind donation of chocolate bars and information.
She reported that 500 1 oz. logo chocolate bars would cost $875, and printing of a rack card verses a flyer
as the staff of OF+MO had recommended would cost $120, for a total cost of $995. Vice Chairman Patel
moved to approve spending $995 for in-kind sponsorship of OF+MO at the 2018 Sundance Film Festival.
Commissioner Maker seconded the motion. Motion carried unanimously by those present.
Discussion of 2018 Oklahoma International Bluegrass Festival (OIBF) post-event report.
Commissioners discussed the report as provided by OIBF. Chairman Monahan requested that staff ask the
event organizers how many hotel stays (rooms and nights) were used, and confirm that these stays were
within local hotels. Tourism Coordinator Heath Shelton reported that campers do visit the downtown to
shop.
Staff comments. Tourism Coordinator Heath Shelton reported on his recent Media Blitz visit to Kool
94.3 KECO El Reno, The Beckham County Record Sayre, Clinton Daily News, Weatherford Daily News,
and Watonga Republican – 4 newspapers and one radio station – with Frontier Country Marketing
Association. Shelton also reported on Facebook data from the previous month, including a free boost

coupon offered by Facebook for a post related to Territorial Christmas. Aaron Ryburn of GTV20 noted
that Guthrie was acknowledged in the movie “Christmas in the Heartland” (Southern Christmas). Andrea
Post reported that the 2017 Territorial Christmas Celebration brought in record crowds, including visitors
from Spain and China, and that she had some reports of record sales from local business owners. Andrea
Post thanked Chairman Mike Monahan for providing photos and Commissioner Verla Raines for
volunteering at the information booth. She reported that the event used television advertising, and that she
has met with a sales representative from Griffin Communications to discuss the possibility of an
advertising package for 2018 involving partnership with local events.
Requests/comments from members of the Convention and Visitor Board. Chairman Monahan
reminded groups to submit their funding applications early for review at the February Convention and
Visitor Board meeting. Mayor Steve Gentling noted that the attendance of the Christmas Organ Concert
at the Guthrie Scottish Rite Masonic Center was up, and that this year’s concert is an organ accompaniment
to a silent movie.
Tourism Coordinator Health Shelton left the meeting at 7:46 p.m.
Commissioner Fortney suggested offering or improving transportation from the downtown to the Scottish
Rite Masonic Center.
Chairman Monahan noted that the next Convention and Visitor Board Meeting is January 22 nd due to
Martin Luther King, Jr. Day, and suggested adding a Valentine’s Day giveaway package to that meeting’s
agenda.
Adjournment. Chairman Monahan moved to adjourn. Vice Chairman Patel seconded the motion.
Meeting adjourned at 7:50 p.m.

Hotel/Motel Tax Fund #45
as of January 17, 2018
FY 2014-2015
Year End
Account

FY2015-2016
Year End

FY2016-2017
Year End

Annual
Budget

Description

FY2017-2018 Budget Year
Encumbered
Unencumbered
Balance
Balance

YEAR BEGINNING FUND BALANCE (Unbudgeted) 10-01
Tourism ►
Parks ►
Admin Fee ►
REVENUES
45-00-00-5401
Budgeted Fund Balance
45-00-00-5417
Administrative Fee
45-00-00-5418
Interest Income
45-00-00-5453
Donations
45-00-00-5470
Tourism Advertising
45-00-00-5516
66.67% Tourism
45-00-00-5517
33.33% Parks

$55,153.24
$3,622.60
$40,840.22
$10,690.42

$81,355.47
$28,842.48
$32,514.97
$19,697.03

$0.00
$8,492.99
$205.51
$0.00
$0.00
$109,305.91
$54,644.95

$0.00
$8,440.66
$272.73
$6,500.00
$0.00
$117,376.84
$57,206.30

$52,959.36
$9,888.81
$297.89
$0.00
0
$127,765.31
$63,874.22

$0.00
$9,500.00
$175.00
$0.00
$1,200.00
$120,339.00
$60,161.00

$0.00
$0.00
$3,081.15
$6,418.85
$21.44
$153.56
$0.00
$0.00
$1,200.00 ◄ TravelOK Guide Listing Sales(FY18)
$39,029.36
$81,309.64
$19,511.75
$40,649.25

Total Hotel/Motel Tax Fund Revenues

$172,649.36

$189,796.53

$254,785.59

$191,375.00

$62,843.70

$0.00

$40,308.52
$22,998.52
$17,310.00

$81,497.00
$48,217.00
$33,280.00
$960.00
$0.00
$2,748.00
$6,233.00
$3,687.00
$2,546.00
$7,391.00
$750.00

EXPENDITURES
45-45-00-6010

45-45-00-6012
45-45-00-6011
45-45-00-6020
45-45-00-6028

45-45-00-6032
45-45-00-6048

Salaries/Wages

$0.00

$111,410.70
$19,247.15
$73,999.23
$18,164.32

YTD
Actual

►
Parks ►

Tourism
Parks
Technology Allowance
Overtime
Pension/Civilian
FICA/Medicare Tax
Tourism
Parks
Employee Health Insurance
Professional Development

Tourism

Parks

$0.00
$0.00

Tourism

$0.00
►
►
Tourism ►
Tourism

Parks

$0.00

►
►

$5.87
$80.25
$84.90
$597.00
$75.00
$45.00

Total 6000- Personal Services

$0.00

$80,965.68
$31,538.69
$21,154.49
$28,272.50

$1,308.00
$1,133.99
$3,166.80
$1,570.87
$1,595.92
$2,824.70
$908.02
$20.00

◄ Marketing Places Book
◄ Marketing on a Budget Webinar
◄ Ponca City Site Visit mileage
◄ U of MN Tourism Devel. Book
◄ Registration for Social Media Marketing (H, A), New Supervisors Trainings
◄ Red Carpet Country Conf.
◄ Lt. Gov. Travel & Tourism Summit Registraion

$49,650.03
►

45-45-00-6123

Marketing Supplies
Territorial Christmas
89ers Celebration
Guthrie America Partnership
Lazy E Sponsorship
1st Capital Pro Rodeo/Wounded Warrior

►
►
►
►
►

$84,782.61
$2,000.00
$2,000.00
$1,500.00
$7,500.00
$1,000.00

$84,109.52
$499.00
$450.00
$0.00
$10,000.00
$0.00

$48,447.68
$3,275.00
$5,205.34
$4,900.58
$1,675.00
$10,000.00

Remaining
Budget

◄ 2017 OK Travel Guide Ad
◄ Advertising
◄ Promotion/Giveaways
◄ Sundance Festival
◄ Lazy E

$128,531.30

67.57%
67.57%
100.00%

$11,220.50
0.00%
$9,156.50
$39,060.50
81.01%
$2,064.00
$31,216.00
93.80%
$240.00
$720.00
$0.00
$0.00
$528.30
$2,219.70
80.78%
$869.06
$5,363.94
86.06%
$711.18
$2,975.82
80.71%
$157.88
$1,439.95
$5,951.05
80.52%
$189.28
$30.00
$530.72
70.76%
$189.28 ◄ Meal Reimbursement for Social Media Marketing, New Supervisors

$63,753.00
$35,826.00

$12,265.21

$38,162.00

$7,244.46

Advertising ►
Promotion/Giveaways ►
Sundance Festival ►

$0.00

0.00%
67.57%
87.75%

$177.21
$1,684.38
$975.00
Lazy E ►

$15,575.00
$5,575.00

$10,000.00

$56,821.73

89.13%

$15,342.54

40.20%

Guthrie Escape
OIBF (Bluegrass)
Make Guthrie Weird
Guthrie Chamber of Commerce
Sports Museum
Pollard Theater
NLBRA National Finals Rodeo

►
►
►
►
►
►
►

Total 6100- Materials & Supplies
45-45-00-6308
45-45-00-6342

Printing
Special Events

$2,000.00
$2,000.00
$15,000.00
$30,193.00
$0.00
$0.00
$0.00

$1,500.00
$2,500.00
$0.00
$0.00
$2,000.00
$3,500.00
$120.00

$7,200.00
$456.00
$3,500.00
$2,328.59
$200.00
$5,006.49
$297.70
$1,802.98
$2,500.00
$100.00

$84,782.61

$84,109.52

$48,447.68

$56.99
$0.00

$0.00
$29,089.17
$2,000.00
$2,000.00
$5,000.00
$1,500.00
$1,639.00
$16,950.00

$0.00
$30,584.28
$8,000.00
$3,000.00
$0.00
$1,500.00
$2,500.00
$5,848.00
$1,736.28
$4,000.00
$0.00
$2,000.00
$2,000.00

Territorial Christmas
89ers Celebration
NLBRA Natl Finals Rodeo
OKJRH Rodeo Assoc. Border Bash
1st Capital Pro Rodeo/Wounded Warrior
Red Brick Nights ($6500 donations)

►
►
►
►
►
►

45-45-00-6373

Professional Services

$0.00

$10,075.00

$0.00

45-45-00-6395

Conventions/Tradeshows

$0.00

$0.00

$1,242.57
$65.00
$46.14
$525.00
$341.43
$265.00

Total 6300 Other Services & Charges

45-45-00-6509

Pool Improvements
Paddock Enterprises - pool improvements

45-45-00-6545

Park Improvements

►

◄ Street Banner Design & Print
Frontier Country Mkt
◄ Membership Dues (Frontier Country, OTIA, RedBud)
◄ Pollard Sponsorship
◄ Territorial Capital Sports Museum Sponsorship
◄ New Logo
OTRD/TravelOK
◄ Brochure Printing
Brochure Printing
◄ Domain Name (website) visitguthrieok.com; Wix renewal
◄ Digital Camera + Lens Kit
◄ OIBF - Advertising C. Neal Calf Roping Reimbursement
◄ Drugstore Museum Sponsorship
Fall Hay Bales (1/2)
Business Cards - Andrea & Heath

►

$400.00

►
►

$1,750.00
$1,045.55

►

$1,000.00

►
►

$168.00
$44.32

$38,162.00
$75.00
$18,000.00
Territorial Christmas ►

◄ Territorial Christmas
◄ 89ers Celebration
◄ NLBRA Natl Finals Rodeo
◄ OKJRH Rodeo Assoc. Border Bash
◄ Military Veterans Rodeo
Military
Production
Veterans Rodeo Productions ►
◄ Red Brick Nights
◄ July Fireworks Insurance
◄ Guthrie Escape
◄ OIBF (Bluegrass) - from Marketing
◄ Chris Neal's Rising Stars Calf Roping
◄ Chris Neal's Future Stars Calf Roping

$7,244.46

$15,575.00

$15,342.54

40.20%

$0.00
$9,500.00
$7,000.00

$0.00
$0.00

$75.00
$8,500.00

100.00%
47.22%

$1,087.37

$5,233.32

65.42%

52.96%

$2,500.00

$0.00

$8,000.00
OK Teen Book Con
Booth Display Materials ►
OK Tourism Travel Shows ►
Travel Reimbursements ►

◄ OTIA Day at the Capitol
◄ Booth Display Materials
◄ OK Tourism Travel Shows
◄ Travel Reimbursements
◄ OTIA Conference & Red Bud Awards

$1,679.31
$484.15
$1,020.16
$175.00

$1,087.37

$56.99

$39,164.17

$31,826.85

$26,075.00

$11,179.31

$1,087.37

$13,808.32

$21,490.00
$21,490.00

$0.00

$0.00

$0.00

$0.00

$0.00

$0.00

$28.32

$14,162.22
$13,800.00
$362.00

$95,665.06
$39,397.36
$5,670.00
$427.70
$41,328.00

$15,559.00

$0.00

$0.00

$15,559.00

◄ P-Card Purchases
◄ Fencing at Parks
◄ Hurley Plumbing
◄ Highland Parking

100.00%

45-45-00-6546

Lake Improvements
►
Hurley Plumbing ►
Brown Transportation - Gravel ►
P-Card Purchases

Total 6500 Capital Outlay
45-45-00-6900

Transfer to General Fund

Total 6900 Transfers

Total Hotel/Motel Tax Fund Expense

YEAR ENDING FUND BALANCE (Unbudgeted) 09-30

$40,089.13
$29,412.00
$860.00
$9,817.00

$1,745.39
$1,260.00
$485.00

$954.60

$12,000.00

$45.00

$0.00

$11,955.00

99.63%

$61,607.45

$15,907.61

$96,619.66

$27,559.00

$45.00

$0.00

$27,514.00

99.84%

$0.00

$20,560.00

$5,761.03

$0.00

$20,560.00

$5,761.03

$146,447.05

$159,741.30

$232,305.25

$155,549.00

$30,688.98

$16,662.37

$56,664.86

36.43%

$81,355.55

$111,410.70

$34.00 ◄ due to Hotel/Motel Fund
$80,965.68

XXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXX
Parks ►
Tourism ►
Admin ►
Total

$61,607.45
$84,839.60
$0.00
$146,447.05

$15,907.61
$133,833.69
$10,000.00
$159,741.30

$116,833.58
$115,471.66
$0.00
$232,305.24

Available Funds
Unbudgeted Beginning Balance
Budgeted Fund Balance
YTD Actual Revenue
YTD Actual Expense
Encumbered Balance
Available Funds

$31,538.69
$0.00
$39,029.36
$70,568.05
$30,688.98
$16,662.37
$23,216.70

2018 Valentine's Day Giveaway Budget
1-night's stay at Atomic Loft
Gift Certificate - Roma's
2 vouchers to Pollard Theatre
Rick's Chocolate

$129
$50
free
$20
$199

Giveaway Bags (Hotel/Tracking; Shows & Events)
250
$322.22
$200.99
not avail.
$180.29

250
$95.27
$73.59
$65.29
$73.15
$88.26

Stamp
Pre-inked
Ink Pad

Pre-printed Paper Bags
500
Source
$418.55 Deluxe Bags & Bows
$364.23 Tag & Label
$265.21 PaperMart
$245.58 Premier Packaging

5 1/2" x 3 1/4" x 13"

Blank Paper Bags
500
Source
$179.48 Deluxe Bags & Bows
$141.01 PaperMart
$195.87 Premier Packaging
$129.14 Webrestaurant Store
$163.55 Uline
Stamping Supplies
$40-55 TheStampMaker/RubberStamps.net/StampMaker.com
$65-115 (only available in smaller options)
$10-12 Amazon/Staples/RubberStamps.net/StampMaker.com

Cloth bags ranged from $425/250 or $830/500 to $1125/250 or $2100/500
Recommend using money from Travel/Tradeshow line

Sample Proposed Budget for TravelOK Giveaway
Item
2-night B&B Stay
Restaurant Voucher
Attraction/Activity Tickets
Shopping Voucher

Price
$400
$50
$50
$75
$575

Marketing Brochures/Maps
Current product
Pros







Relatively inexpensive to print and mail
o $1045.55 for 5,000
o $1731.35 for 10,000
o Approx. $0.46-0.50/mail
Able to modify in-house (no additional design costs involved with use/updates)
Attractive
Fits in standard brochure racks
Detailed business listings give good scope/overview of options

Challenges
 Need for frequent updates to remain accurate
o Cannot take advantage of reduced shipping and per-piece pricing for bulk printing
o Frequent staff time for data-gathering, updates, and ensuring that all marketing
partners and local businesses have adequate stock of latest version
 One-size-fits-all approach
 Map only highlights downtown and north is not at top of map
 Limited space available for listings and listing details
 Somewhat unwieldy for local users
 Limited integration with digital devices

Possible solutions
Create a few products for different markets
1. More generic main external marketing piece – approx. $4,000 for redesign costs
a. Saddle-stitched booklet-style brochure (main marketing piece)
Pros
 Attractive
 Lots of space for listings, photos, themed sections, editorial, etc.
Challenges
 Relatively expensive to produce, print, and mail
o Printing ranges from approx. $1,984.00 to $5,500+ for 10,000
o

$0.67-0.88-$1.00/mail

b. 11x17 or 18x24 foldable piece (main marketing piece)
Pros
 Relatively inexpensive to produce, print, and mail
o Printing ranges from approx. $1,747.21 to $2,400.00 for 10,000
o $0.46/mail
Challenges
 Less space for text & photos – careful layout/sectioning necessary
 Potential for more unwieldy design for users/planners

Marketing Brochures/Maps
c. 9x24 accordion fold piece (main marketing piece)
Pros
 Relatively inexpensive to produce, print, and mail
o Printing ranges from approx. $1,747.21 to $2,400.00 for 10,000
o $0.46-0.50/mail
 Allows for pull-off trip planning section
Challenges
 Very careful layout/sectioning necessary
 Difficult to refold and view all at once due to length
2. Local map/guide piece – Guthrie Chamber Directory soon to be available locally; may be
able to print fewer
Tri-fold (9x12) downtown map with generic markings (food/restaurant symbol, museum
symbol, parking symbol, public restroom symbol, recreation symbol, class/demonstration
symbol, show/arts symbol, etc.; QR codes to website for listings)
Pros
 Relatively inexpensive to produce, print, and mail
o Printing ranges from approx. $560 to $700 for 2,500
o $0.46-0.50/mail
o Generic appearance means fewer updates will be needed
Challenges
 Limited space for inclusion of details
 Map portion would need to be designed out-of-house
3. Lazy E Arena piece – 8.5”x11” tri-fold flyer with relevant listings and/or QR codes (hotels,
feed/tack stores, auto parts, laundromat, propane, RV parking, grocery stores, restaurants,
map from Lazy E to Guthrie, annual events – getting recommendations from Lazy E staff and
local event-goers)
Pros
 Relatively inexpensive to produce and print
o Design could be done in-house and further customized for certain events
o Printing ranges from approx. $220 to $600 for 1,000
o May be bagged with logo items to be included in Lazy E’s event proposals
o Standard size is easily and quickly adapted/updated
Challenges
 Limited space for inclusion of details
 Frequent updates may be needed
 Purchase of packaging bags needed - $82.79 for 1000 from Uline

Map Customizer:

Prices pending

Easy Map Maker:

$29-69/month

Brochure Printing Quotes

Company
Conquest Graphics
Midwest Printing & Publishing
Uprinting
Scott's Printing
Hancock Family Art
Guthrie News Leader
Design
Frontier Country ($75/hour)
MapInk/ Steve Rice
Tapestry Graphics
Erin Brown ($40/hour)
Shawn Hancock

Current: 5000 70# uncoated folded half
double parallel 16x18 flat 4x9 finished 4
day turnaround no coating
$1,098.48
$2,664.00
$1,689.57
$1,758.90

Proposed: 5000 24-page 70#
saddle stitched 4x4 booklet, 70#
uncoated self-cover
quote pending 10/4/17
800-707-9903
888-888-4211
$2,413.84
$1,984.00

4000
5624
4000
3200
3000

includes map and design/layout
includes printing of 10,000, map, writing, photograph
includes design/layout, writing, photography
includes design/layout
includes map and design/layout

,000, map, writing, photography
, writing, photography

May 15, 2018
Oklahoma City

Oklahoma History Center
Recognizing Oklahoma Tourism Attractions,
Destination Marketing Organizations and Journalists
for their outstanding efforts to serve and promote
Oklahoma’s tourism industry.

General Rules & Deadlines
Eligibility

The RedBud Awards are open to all Oklahoma tourism entities, and entries should represent
tourism and/or travel opportunities in Oklahoma. Last year’s Redbud winners are not eligible to enter in the same category they won at the RedBud Awards Program in May 15, 2018.
Merit Award winners may re-enter any category.

Contest Period and Deadlines

Entries must have been produced, published, broadcast or held between January 1, 2017,
and December 31, 2017. Entries must be postmarked or hand-delivered to the Oklahoma
Travel Industry Association by 5 p.m. March 2, 2018. Absolutely no extension will be made
to this deadline due to judging schedules.

Entry Fees

Payment/purchase orders MUST accompany all entries. Checks should be made payable to
OKLAHOMA TRAVEL INDUSTRY ASSOCIATION. Any entry submitted without payment or
purchase order will be disqualified. Entry fees are $25 per category entered. Any payments
made by credit card will be processed by The Oklahoma Restaurant Association.

Recognition of Winners

Winners will be announced during a special awards gala on May 15, 2018 at the Oklahoma
History Center, 800 Nazih Zahdi Dr., Oklahoma City. Please contact OTIA at 405-942-1121
or register online at www.OTIA.info to make reservations for the awards banquet. Finalists
will be notified a minimum of two weeks prior to the awards presentation. Winning entries
will be recognized in the Oklahoma Travel Industry Association’s monthly newsletter and
website, and in a statewide press release. Entries will be displayed during the banquet and
can be picked up at the conclusion of the evening. Any entries not picked up the evening
of the event will be disposed of.

Redbud Award Categories

Entries must have been produced, published, broadcast or held between 1/1/17 and 12/31/17

a. Outstanding Agritourism Attraction

Agritourism attractions that have made marked
improvements in facility, have a strong entertainment
and/ or educational value, marketing and public
relations as well as contribute to the overall tourism
industry. Lodging facilities with agri- tourism activities
on-site will be considered for this award.

b. Best Social Media Campaign

Any use of social media and web 2.0 applications for
marketing or promotional purposes, including social
media such as Facebook, Twitter, FourSquare, Flickr and
YouTube, bookmarking sites like Digg and Reddit, or
any other applicable web 2.0 application. Entries are to
be judged based on quality and effectiveness of
message, best use of available resources, creativity, and
overall outcome of social media campaign.

c. Tourism Organization of the Year

Entries will be evaluated on the overall performance of
the destination marketing organization (i.e. Chamber of
Commerce, CVB, multi-county organization). Entries
should show demonstrable accomplishments through
effective tourism marketing (advertising, promotions,
public relations, etc.) with best strategic use of available
budget. Nominations should show creativity in design,
development and implementation of any projects cited.
While nominations can include the history and growth
of an organization, the emphasis must be on projects or
programs developed or implemented during calendar
year.

d. Best Brochure or Publication

Publications will be judged on use of graphics, creativity,
copywriting, photography, layout, design, overall
appearance, and quality and effectiveness of message.
One award will be given for each of the following
categories:
• tri-fold or single sheet brochure
• best booklet 10 pages or less
• best booklet 11 pages or more
Include budget allocated for each brochure/publication
and distribution techniques of publications. Books are
not eligible for entry.

e. Best Overall Marketing Campaign

Any combination of the following: print/broadcast
advertising, marketing plans, fulfillment efforts, press
releases, media relations, other promotional efforts.
Creativity, campaign strategy and cohesiveness,
effectiveness based on goals and results, media
coverage, and use of budget will be evaluated. Please
include marketing plan, budget, press clippings, video
clips in DVD format or CDs/audiocassettes of media
coverage if available.

f. Best Website

Websites that are user-friendly and effective,
demonstrate creativity, provide visual appeal, are
appropriate for target audiences, and achieve goals.
Please include web address and sections to visit.		

g. Best Partnership

Best use of a partnership or collaboration to
significantly promote an area, attraction or event.
Creativity in soliciting partnership and effective use of
sponsorship dollars will be evaluated. Include an
analysis of how partnership was solicited, how money
was used, and what was accomplished through
cooperative efforts that may not have been attainable
for a single organization working alone.

h. Outstanding Attraction

Attractions that have made marked improvements in
facility, have a strong entertainment and/or educational
value, marketing and public relations as well as
contribute to the overall tourism industry. Lodging
facilities are not eligible for entry.

i. Outstanding New Attraction

Includes attractions that have been in existence for
three years or less. Entertainment and/or educational
value, marketing and public relations, and overall
contribution to tourism industry are evaluated.

j. Outstanding Temporary Exhibit

Any exhibit displayed on a temporary basis (one year
or less). Exhibit demonstrates creativity/uniqueness,
effective marketing and/or public relations, and any
enhancements made to exhibit since initial display.

k. Outstanding Event

Any festival, fair or celebration that presents a
creative and unique activity, utilizes effective
marketing and public relations strategy, and
demonstrates any improvements or enhancements
from previous years. Conferences are not eligible.

l. Outstanding New Event

Any festival, fair or celebration (in existence three
years or less) that presents a creative and unique
activity, utilizes effective marketing and public
relations strategy, and demonstrates any improvements
or enhancements from previous years. Conferences are
not eligible for entry.

m. Outstanding Media Coverage

Any recently published feature story on travel and
tourism opportunities in Oklahoma. One award may be
given in each media category: radio, television, online
and newspaper. Include one copy of published article/
tear sheets, CD or DVD. Oklahoma travel articles
appearing in publications/outlets outside the state are
eligible.

n. Outstanding Lodging Property

Includes hotels, motels, beds and breakfasts, guest
ranches, cabins and other lodging properties that go
above and beyond in customer service, unique
amenities, creative or niche marketing, and other
positive contributions to Oklahoma’s tourism industry.

Judging & Selection Criteria

Tourism professionals from across the region will judge the RedBud Award entries. Judges will use a
total point rating process to establish winners. Awards for each category may include a RedBud Award
and/or a Merit Award. However, if sufficient points are not accumulated by any entrant in a category,
no awards may be given in that category. The decision of the judges is final.
As applicable, entries will be judged on their effective use of the funds budgeted for that project or
campaign.
In the event of a tie, all winners with equal score totals will receive an award. Judges may award
honorable mentions at their discretion. The Oklahoma Travel Industry Association will verify
legitimacy of all entries prior to award presentation.
All Tourism Award categories (Outstanding Event, New Event, Attraction, New Attraction,
Agritourism Attraction and Temporary Exhibit) will also be judged on customer service, attendance
as compared to previous years, marketing (include plan and budget), media relations (include press
releases, clippings, video clips, CDs, etc.), industry/ community relations, accessibility, variety of
audiences reached, value for cost of admission, group tour relations (if applicable), and effective use
of budgeted funds. Entries may be prepared in-house or by the organization’s advertising agency,
public relations firm or other vendor.

Entry Notebook Requirements

Each entry must be submitted separately and must be limited to one hardcover, stiff-spine, three ring
clearview* binder no more than three inches thick. The binder should be free of lettering, labels,
drawings, or other artwork. The front cover pocket of each entry should contain a completed entry
form.
*Front panel, clear-view pockets are used in the judging process to hold identifying entry
and judging forms.
T-shirts, videos, and folded posters may be placed and secured in plastic sleeves and
included in the binder. Items too large to submit may be photographed and placed in the binder. Do
not send any loose items.
Please keep entry summaries to two pages no larger than 8.5” by 11” with 1-inch margins
all around, and font size no smaller than 12 pt. Please summarize your efforts when
compiling entry information and examples.
If entering more than one category, provide materials and documentation for each separate entry.
All entries must meet the above requirements to be eligible for consideration.

Entry Checklist
______
______
______
______
______
		
		
		

Completed Entry Form
Entry Summary
Entry Fee Payment or P.O.
Binder of Support Materials per Instructions
Submit Entry by 5:00 p.m on March 2 to:
Oklahoma Travel Industry Association
Redbud Awards c/o Jillian Bishop
3800 N. Portland, Oklahoma City, OK 73112

NOTE: Last year’s RedBud winners are not
eligible to enter in the same category they
won last year. Merit Award winners
may re-enter any category.				

Redbud Award Entry Form

Category Name: ____________________________________________________________
Organization’s Total Marketing Budget (if entering categories C, E): ____________________
Total Budget for Project (if entering categories B, D, F, J, K, L): ________________________
Organization/Business Name:__________________________________________________
Person Submitting Entry: _____________________________________________________
Title of Person Submitting Entry: _______________________________________________
What organization/name should be listed on the award if you win: _____________________
Address:____________________ City: _________________ State: ________Zip:_________
Telephone:_____________________ E-mail:______________________________________

If entering categories B, D, E, F, or G, please provide the following information in your
2-page summary:
1.
2.
3.
4.
5.

Name of outside firm or staff member that produced the materials submitted
Target Audience
Purpose/Objective
Collection method for measuring effectiveness
Any information requested in category description

If entering categories A, C, H, I, J, K, L, M, or N, please provide any information requested in the category description.
ALL ENTRIES SHOULD BE MAILED OR DELIVERED BY 5 P.M. ON MARCH 2 TO:
Oklahoma Travel Industry Association.
RedBud Awards c/o Jillian Bishop
3800 N. Portland
Oklahoma City, OK 73112
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